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ABSTRAK

RAYHAN ABRAR. LLM Generative Al dan Dampaknya Terhadap
Investor Gen Z Sebagai Strategi Perancangan Portofolio Investasi. Dibimbing oleh
ALI MUTASOWIFIN.

Pertumbuhan pesat investor Gen Z di Indonesia serta dominasi mereka dalam
penggunaan teknologi kecerdasan buatan mendorong pentingnya penelitian terkait
adopsi teknologi dalam investasi. Penelitian ini bertujuan untuk menganalisis
faktor-faktor yang mempengaruhi penerimaan teknologi Generative Al berbasis
Large Language Model (LLM) dalam pengambilan keputusan investasi oleh
investor Gen Z di Pulau Jawa. Penelitian ini menggunakan pendekatan kuantitatif
dengan penyebaran kuesioner kepada 107 responden dan dianalisis melalui metode
Structural Equation Modeling—Partial Least Squares (SEM-PLS). Hasil penelitian
menunjukkan bahwa Perceived Ease of Use berpengaruh signifikan terhadap
Perceived Usefulness dan Attitude Toward Using, sedangkan Attitude Toward
Using dan Perceived Usefulness berpengaruh positif terhadap Behavioral Intention
to Use. Temuan baru menunjukkan bahwa kemudahan dan persepsi kegunaan LLM
mendorong sikap positif serta intensi penggunaan yang tinggi dari Gen Z dalam
konteks investasi. Implikasi dari penelitian ini menunjukkan bahwa LLM
Generative AI memiliki potensi besar untuk mendukung pengambilan keputusan
investasi yang lebih cerdas dan efisien di kalangan generasi muda.

Kata Kunci: generative ai, gen z, investasi, large language model, tam

ABSTRACT

RAYHAN ABRAR. LLM-Based Generative Al and Its Impact on Gen Z
Investors as a Strategy for Investment Portfolio Design. Supervised by ALI
MUTASOWTIFIN.

The rapid growth of Gen Z investors in Indonesia and their dominance in
adopting artificial intelligence technologies highlighted the importance of studying
technology acceptance in investment. This study aimed to analyze the factors that
influenced the acceptance of Generative Al based on Large Language Models
(LLM) in investment decision-making among Gen Z investors in Java. A
quantitative approach was applied through the distribution of questionnaires to 107
respondents, and the data were analyzed using Structural Equation Modeling—
Partial Least Squares (SEM-PLS). The results showed that Perceived Ease of Use
significantly affected Perceived Usefulness and Attitude Toward Using, while both
Attitude Toward Using and Perceived Usefulness positively influenced Behavioral
Intention to Use. The findings revealed that the perceived ease and usefulness of
LLM encouraged a positive attitude and a strong intention to use among Gen Z in
investment contexts. These results implied that LLM-based Generative Al had
strong potential to support smarter and more efficient investment decision-making
among the younger generation.

Keywords: gen z, generative ai, investment, large language model, tam
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