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ABSTRAK 

SITI NUR ALFIANA GINTING. Analisis Faktor-Faktor yang Memengaruhi 

Purchase Intention Makeup Halal Pada Generasi Z di Kota Bekasi. Dibimbing oleh 

NENENG HASANAH dan ⁠MUHAMMAD NUR FAAIZ F. ACHSANI.  

 

Penggunaan kosmetik dikalangan Generasi Z terus meningkat, termasuk 

di Kota Bekasi yang memiliki tingkat pengeluaran kosmetik tertinggi kedua 

nasional, meskipun demikian kesadaran akan kehalalan produk kosmetik masih 

rendah. Penelitian ini bertujuan menganalisis faktor-faktor yang memengaruhi 

niat beli makeup halal pada Generasi Z di Kota Bekasi. Penelitian ini 

menggunakan pendekatan Theory of Planned Behavior (TPB) untuk 

menganalisis bagaimana pembelian makeup halal terbentuk. Penelitian 

dilakukan dengan metode kuantitatif dan analisis Partial Least Square – 

Structural Equation Model (PLS-SEM), penelitian ini melibatkan 168 

responden Generasi Z di Kota Bekasi. Hasil penelitian menunjukkan bahwa 

religiusitas, harga, utilitarian value, kualitas produk, halal awareness, dan halal 

knowledge berpengaruh positif dan signifikan terhadap intensi pembelian 

makeup halal. 

Kata kunci: Generasi Z,  makeup halal, purchase intention, sem-pls. 

 

 

ABSTRACT 

SITI NUR ALFIANA GINTING. Analysis of Factors Influencing the 

Purchase Intention of Halal Makeup Among Generation Z in Bekasi City. 

Supervised by NENENG HASANAH and ⁠MUHAMMAD NUR FAAIZ F. 

ACHSANI.  

 

Cosmetic use among Generation Z continues to increase, including in Bekasi 

City, which has the second highest level of cosmetic expenditure nationally. 

However, awareness of halal cosmetic products remains low. This study aims to 

analyze the factors that influence the intention to purchase halal makeup among 

Generation Z in Bekasi City. This study uses the Theory of Planned Behavior (TPB) 

approach to analyze how halal makeup purchases are formed. The study was 

conducted using quantitative methods and Partial Least Square - Structural 

Equation Model (PLS-SEM) analysis, this study involved 168 Generation Z 

respondents in Bekasi City. The results show that religiosity, price, utilitarian value, 

product quality, halal awareness, and halal knowledge have a positive and 

significant effect on the intensity of halal makeup purchases. 

 
Keywords: Generation Z, halal makeup, purchase intention, sem-pls.   
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