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ABSTRAK 
 

RAIHAN ARIQ WIBOWO. Analisis Minat Beli Generasi Z pada Suplemen 
Kesehatan melalui E-commerce Bukalapak. Dibimbing oleh POPONG 

NURHAYATI dan FUAD WAHDAN MUHIBUDDIN. 

 

Pertumbuhan e-commerce di Indonesia sangat pesat, namun Bukalapak 

mengalami penurunan jumlah pengunjung. Di sisi lain, minat beli suplemen 

kesehatan pada Generasi Z relatif rendah dibandingkan generasi milenial. Penelitian 

ini bertujuan menganalisis faktor-faktor yang memengaruhi minat beli Generasi Z 

terhadap suplemen kesehatan di Bukalapak dengan pendekatan Theory of Planned 

Behavior (TPB), ditambah variabel iklan dan persepsi harga. Penelitian dilakukan 

pada 150 responden Generasi Z di Jakarta yang dipilih melalui purposive sampling. 

Data diperoleh dengan kuesioner dan dianalisis menggunakan Structural Equation 

Model–Partial Least Square (SEM-PLS). Hasil menunjukkan bahwa sikap, norma 

subjektif, dan kontrol perilaku berpengaruh signifikan terhadap minat beli, 

sedangkan iklan dan persepsi harga tidak berpengaruh signifikan. Temuan ini 

merekomendasikan strategi pemasaran digital yang edukatif dan adaptif, khususnya 

melalui keterlibatan media sosial dan testimoni pengguna 

. 

Kata kunci: bukalapak, generasi Z, minat beli,  SEM-PLS, suplemen kesehatan, 

theory of planned behavior. 

 

ABSTRACT 

RAIHAN ARIQ WIBOWO. Analysis of Generation Z’s Purchase Intention for 

Health Supplements through E-commerce Bukalapak. Supervised POPONG 
NURHAYATI and FUAD WAHDAN MUHIBUDDIN. 

 

E-commerce in Indonesia has grown rapidly, yet Bukalapak faces a steady decline 

in visitors. At the same time, Generation Z’s intention to purchase health 

supplements remains lower than that of millennials. This study aims to analyze the 

factors influencing Generation Z’s purchase intention for health supplements on 

Bukalapak using the Theory of Planned Behavior (TPB) with advertising and price 

perception as additional variables. A total of 150 respondents from Generation Z in 

Jakarta were selected through purposive sampling. Data were collected using 

questionnaires and analyzed with Structural Equation Model–Partial Least Square 

(SEM-PLS). The results indicate that attitude, subjective norms, and perceived 

behavioral control significantly influence purchase intention, while advertising and 

price perception show no significant effect. These findings suggest the adoption of 

educational and adaptive digital marketing strategies, particularly through social 

media engagement and user testimonials. 

 

Keywords: bukalapak, health supplements, purchase Intention, SEM-PLS, theory of 

planned behavior, Z generations. 
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