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RINGKASAN 

 

 
VIA AFRIANTI. Niat Pembelian Mobil Listrik Generasi Milenial di Jabodetabek: 

Analisis Theory of Planned Behavior, Motivasi dan Gender sebagai Moderasi. 

Dibimbing oleh MA’MUN SARMA dan INDRA REFIPAL SEMBIRING . 

 

Pemanasan global menjadi isu mendesak yang dipicu oleh berbagai sektor, 

salah satunya adalah sektor transportasi yang bergantung pada bahan bakar fosil. 

Di Indonesia, konsumsi bensin dari kendaraan bermotor, khususnya mobil 

konvensional, menyumbang emisi gas rumah kaca dan polusi udara yang 

signifikan. Dalam konteks ini, mobil listrik muncul sebagai alternatif yang lebih 

ramah lingkungan. Namun, meskipun teknologi dan manfaatnya semakin dikenal, 

tidak dapat dipungkiri bahwa terdapat beberapa hambatan dalam transisi 

menggunakan mobil listrik itu sendiri. 

Penelitian ini bertujuan untuk menganalisis niat pembelian mobil listrik oleh 

generasi milenial di Jabodetabek melalui pendekatan Theory of Planned Behavior 

(TPB) yang mencakup variabel sikap, norma subjektif, dan persepsi kontrol 

perilaku, serta motivasi sebagai faktor pendukung, dengan gender sebagai variabel 

moderasi. Penelitian dilakukan sepanjang periode September 2024 hingga Juli 2025 

menggunakan metode Structural Equation Modeling (SEM-PLS) terhadap 166 

responden milenial. Hasil analisis menunjukkan bahwa seluruh variabel utama, 

yakni sikap, norma subjektif, persepsi kontrol perilaku, dan motivasi, berpengaruh 

positif signifikan terhadap niat pembelian mobil listrik. Namun, efek moderasi 

gender hanya ditemukan pada hubungan antara persepsi kontrol perilaku dan niat 

pembelian. Efek moderasi tersebut menunjukkan bahwa gender berperan dalam 

bagaimana individu menilai kemampuan mereka untuk membeli dan menggunakan 

mobil listrik. 

Temuan ini memiliki implikasi strategis baik bagi pelaku industri otomotif 

maupun pembuat kebijakan. Strategi pemasaran mobil listrik sebaiknya diarahkan 

pada preferensi dan nilai yang dianut oleh generasi milenial yang cenderung 

menghargai personalisasi, efisiensi, dan keberlanjutan. Beberapa kampanye yang 

direkomendasikan antara lain “Your Style Your Way” untuk menonjolkan fitur 

kustomisasi kendaraan, “Smart Choice for Smart Workers” sebagai strategi harga 

yang relevan dengan karakteristik pekerja muda urban, serta “Dekat dan Siap Jalan” 

yang menekankan kemudahan akses terhadap infrastruktur SPKLU. Selain itu, 

kampanye digital seperti “Klik, Pilih, Datang Sendiri” dapat memperkuat 

keterlibatan konsumen secara daring dan membentuk sikap positif terhadap mobil 

listrik secara berkelanjutan. 

 

Kata kunci: gender, mobil listrik, motivasi, niat pembelian, theory of planned 

behavior (TPB) 

 

 

  



 

  



 

SUMMARY 

 

 
VIA AFRIANTI. Purchase Intention of Electric Vehicle Among Millennial 

Generation in Jabodetabek Area: An Analysis of the Theory of Planned Behavior, 

Motivation, and Gender as Moderator. Supervised by MA’MUN SARMA and  

INDRA REFIPAL SEMBIRING. 

 

Global warming has become an urgent issue driven by various sectors, one of 

which is the transportation sector that heavily relies on fossil fuels. In Indonesia, 

gasoline consumption from motor vehicles, especially conventional cars 

contributes significantly to greenhouse gas emissions and air pollution. In this 

context, electric vehicles (EVs) have emerged as a more environmentally friendly 

alternative. However, despite growing awareness of their benefits and technological 

advancements, several challenges still hinder the transition to electric vehicles. 

This study aimed to analyze the purchase intention of electric vehicles among 

the millennial generation in Jabodetabek Area using the Theory of Planned 

Behavior (TPB), which includes variables such as attitude, subjective norm, and 

perceived behavioral control, with motivation as a supporting factor and gender as 

a moderating variable. The research was conducted from September 2024 to July 

2025 using Structural Equation Modeling (SEM-PLS) and involved 166 millennial 

respondents. The findings indicated that all primary variables attitude, subjective 

norm, perceived behavioral control, and motivation had a significant and positive 

effect on the intention to purchase electric vehicles. However, gender moderation 

was only found to significantly influence the relationship between perceived 

behavioral control and purchase intention. This suggests that gender played a role 

in shaping how individuals assessed their ability to purchase and use electric 

vehicles. 

These findings carried strategic implications for both automotive industry 

players and policymakers. Marketing strategies for electric vehicles should be 

aligned with the preferences and values of the millennial generation, who tend to 

appreciate personalization, efficiency, and sustainability. Several recommended 

campaigns include “Your Style Your Way” to highlight vehicle customization 

features, “Smart Choice for Smart Workers” as a pricing strategy tailored to young 

urban professionals, and “Dekat dan Siap Jalan” to emphasize convenient access to 

public EV charging infrastructure. In addition, digital campaigns such as “Klik, 

Pilih, Datang Sendiri” could be leveraged to strengthen online consumer 

engagement and foster a sustained positive attitude toward electric vehicles. 

 

Keywords: electric vehicles, gender, motivation, purchase intentions, theory of 

planned behavior (TPB). 
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