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ABSTRAK

HANA NURKHALIZA. Strategi Komunikasi untuk Meningkatkan Partisipasi
Masyarakat Pemulung dengan Keberhasilan Program CSR (Kasus: Danone-AQUA
pada Program ‘Recycling Business Unit’). Di bawah bimbingan ANNA
FATCHIYA.

Program Corporate Social Responsibility (CSR) melalui Recycling Business Unit
(RBU) Danone-AQUA di Tangerang Selatan mendukung pengelolaan sampah
plastik dan peningkatan kesejahteraan pemulung. Penelitian ini menganalisis
tingkat efektivitas strategi komunikasi CSR, tingkat partisipasi masyarakat, serta
hubungannya dengan tingkat keberhasilan program. Metode yang digunakan adalah
pendekatan kuantitatif didukung kualitatif dengan purposive sampling terhadap 45
pemulung, dilengkapi wawancara mendalam dengan pihak CSR, koordinator, dan
responden. Analisis dilakukan menggunakan uji korelasi rank spearman dan
interpretasi kualitatif. Hasil menunjukkan strategi komunikasi yang dominan adalah
stakeholder informational strategy. Tingkat partisipasi masyarakat pemulung
paling tinggi berada pada pelaksanaan dan kebermanfaatan. Keberhasilan program
dikategorikan cukup berhasil pada aspek sosial, ekonomi, dan lingkungan, dengan
dampak tertinggi pada peningkatan pendapatan. Hasil korelasi signifikan positif
menegaskan pentingnya komunikasi responsif dalam memperkuat partisipasi dan
mendukung keberhasilan program CSR berbasis daur ulang secara berkelanjutan.
Kata kunci: CSR, daur ulang, keberhasilan program, partisipasi masyarakat, strategi
komunikasi.

ABSTRACT

HANA NURKHALIZA. Communication Strategies to Enhance Waste Picker
Community Participation and CSR’s Program Success (Case: Danone-AQUA’s
‘Recycling Business Unit’ Program). Supervised by ANNA FATCHIYA.

The This study examines Danone-AQUA’s Recycling Business Unit (RBU) CSR
program in South Tangerang, which supports plastic waste management and
scavengers’ welfare. The research analyzes the effectiveness of communication
strategies, levels of community participation, and their relationship with program
success. A mixed-methods approach was applied, combining a quantitative survey
of 45 scavengers (purposive sampling) with qualitative interviews involving CSR
representatives, program coordinators, and participants. Data were analyzed using
Spearman’s rank correlation and qualitative interpretation. Findings show that the
stakeholder informational strategy was the most dominant communication
approach. Scavengers’ participation was highest in program implementation and
benefit realization, while program success was moderately achieved across social,
economic, and environmental dimensions, with the strongest impact on income.
Significant positive correlations highlight the importance of responsive
communication in strengthening participation and ensuring the sustainable success
of recycling-based CSR initiatives.

Keywords: CSR, community participation, communication strategies, program
success, recycling
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