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ABSTRAK

HADHIRA AULIA TARISH. Strategi Peningkatan Engagement melalui
Content Planning: Studi Kasus pada Instagram Melookal. Dibimbing oleh RIZAL
SYARIEF dan RADEN DIKKY INDRAWAN.

Melookal merupakan brand fashion lokal dengan engagement rate (ER)
Instagram yang rendah, hanya 0,44% meskipun memiliki lebih dari 800 pengikut.
Penelitian ini bertujuan menganalisis pengaruh faktor-faktor content planning,
seperti jenis konten (content pillar), waktu posting, penggunaan hashtag, dan format
konten terhadap ER akun Instagram Melookal. Penelitian menggunakan pendekatan
kuantitatif dengan analisis non-parametrik melalui uji Kruskal-Wallis, Mann-
Whitney U, dan tabulasi silang terhadap 110 unggahan periode Juli 2023—Mei
2025. Hasil analisis menunjukkan tidak terdapat perbedaan signifikan ER
berdasarkan content pillar, waktu posting, jenis hashtag, maupun format konten.
Namun, tabulasi silang menunjukkan kecenderungan perbedaan ER pada konten
video dan penggunaan hashtag niche. Berdasarkan temuan ini, strategi content
planning yang direkomendasikan meliputi peningkatan variasi konten video,
optimalisasi penggunaan hashtag niche, serta konsistensi visual dan penguatan nilai
brand. Penelitian ini diharapkan menjadi referensi praktis bagi brand fashion lokal
dalam merancang strategi digital marketing berbasis data untuk meningkatkan
keterlibatan audiens di media sosial.

Kata kunci: content planning, engagement rate, Instagram, media sosial

ABSTRACT

HADHIRA AULIA TARISH. Strategi Peningkatan Engagement melalui
Content Planning: Studi Kasus pada Instagram Melookal. Supervised by RIZAL
SYARIEF and RADEN DIKKY INDRAWAN.

Melookal is a local fashion brand with low engagement rate on Instagram, only
0.44% despite having over 800 followers. This study aims to analyze the impact of
content planning factors, such as content pillar, posting time, hashtag usage, and
content format, on the engagement rate of Melookal’s Instagram account. A
quantitative approach was employed using non-parametric statistical tests, namely
the Kruskal-Wallis test, Mann-Whitney U test, and cross-tabulation analysis, on 110
posts published between July 2023 and May 2025. The results indicate no significant
differences in ER based on content pillar, posting time, hashtag type, or content
format. However, cross-tabulation shows a tendency for different ER outcomes in
video content and the use of niche hashtags. Based on these findings, recommended
content planning strategies include increasing the use of video content, optimizing
niche hashtag usage, and maintaining consistent visual identity and brand values.
This research is expected to serve as a practical reference for local fashion brands in
designing data-driven digital marketing strategies to improve audience engagement
on social media.

Keywords: content planning, engagement rate, Instagram, social media
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