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RINGKASAN

SOFINUR FATIHA. Strategi Metricool dalam Meningkatkan Engagement TikTok
PT Computrade Technology International. Dibimbing oleh WAHYU BUDI
PRIATNA.

Perkembangan media sosial yang pesat mendorong perusahaan untuk
memanfaatkan berbagai platform digital dalam meningkatkan keterlibatan audiens.
Salah satunya adalah platform TikTok yang kini menjadi salah satu media sosial
paling diminati, khususnya oleh generasi Z dan milenial. PT Computrade
Technology International melalui akun TikTok resminya @TechltEasy berupaya
meningkatkan engagement dengan memanfaatkan bantuan website Metricool
sebagai alat analisis dan manajemen media sosial.

Penelitian ini bertujuan untuk mengevaluasi penerapan strategi komunikasi
digital untuk meningkatkan engagement dengan bantuan analytic tools Metricool.
berbasis The Circular Model of SoMe yang mencakup tahapan share, optimize,
manage, dan engage. Penelitian dilakukan dengan menggunakan metode deskriptif
kualitatif. Data dikumpulkan melalui observasi, wawancara dengan tim marketing
PT Computrade Technology International, studi pustaka, dan dokumentasi.

Hasil penelitian menunjukkan bahwa penerapan The Circular Model of SoMe
telah diimplementasikan secara efektif. Pada tahap share, perusahaan secara
konsisten membagikan konten yang sesuai dengan karakteristik audiens seperti
konten edukasi IT, lifestyle digital, serta konten hiburan dengan pendekatan
storytelling yang menarik. Pada tahap optimize, Metricool dimanfaatkan untuk
membantu menganalisis performa konten, menentukan waktu publikasi yang
optimal, serta menyesuaikan jenis konten berdasarkan data insight. Pada tahap
manage, dilakukan monitoring performa secara real-time, evaluasi bulanan, serta
pengelolaan respon audiens dengan cepat. Sedangkan pada tahap engage,
pembuatan konten interaktif, serta penggunaan hashtag yang relevan berhasil
mendorong keterlibatan audiens secara signifikan.

Berdasarkan bantuan data Metricool, peningkatan engagement terjadi setelah
penerapan strategi tersebut, ditunjukkan oleh peningkatan jumlah views, likes,
komentar, shares, dan pertumbuhan followers secara konsisten. Hasil wawancara
juga mengonfirmasi bahwa penggunaan Metricool sangat membantu tim marketing
dalam pengambilan keputusan berbasis data.

Dengan demikian, penelitian ini menyimpulkan bahwa penerapan The Circular
Model of SoMe yang didukung oleh analisis data Metricool terbukti efektif dalam
meningkatkan engagement TikTok PT Computrade Technology International,
sekaligus memperkuat interaksi perusahaan dengan audiens di era digital saat ini.

Kata Kunci: tiktok, metricool, keterlibatan, the circular model of some,
strategi media sosial



SUMMARY

SOFI NUR FATIHA. The Strategy of Metricool in Increasing TikTok Engagement
PT Computrade Technology International. Supervised by WAHYU BUDI
PRIATNA.

The study development of social media has encouraged companies to utilize
various digital platforms to increase audience engagement. One such platform is
TikTok, which has become one of the most popular social media platforms,
especially among Generation Z and Millennials. PT Computrade Technology
International, through its official TikTok account @TechltEasy, aims to improve
engagement by utilizing the Metricool website as a social media analytics and
management tool.

This study aims to evaluate the implementation of digital communication
strategies to enhance engagement with the assistance of the Metricool analytic tool,
based on The Circular Model of SoMe, which includes the stages of Share,
Optimize, Manage, and Engage. This research uses a qualitative descriptive
method. Data was collected through observation, interviews with the marketing
team of PT Computrade Technology International, literature review, and
documentation.

The results show that The Circular Model of SoMe has been implemented
effectively. In the Share stage, the company consistently shares content tailored to
its audience’s characteristics, such as IT educational content, digital lifestyle
content, and entertainment content using engaging storytelling. In the Optimize
stage, Metricool is used to analyze content performance, determine the optimal
posting time, and adjust content types based on insight data. In the Manage stage,
the team monitors performance in real-time, conducts monthly evaluations, and
quickly responds to audience interactions. In the Engage stage, the creation of
interactive content and the use of relevant hashtags have significantly boosted
audience involvement.

Supported by Metricool data, engagement increased following the
implementation of these strategies, as reflected in the consistent rise in views, likes,
comments, shares, and follower growth. Interview results also confirmed that
Metricool is highly useful in supporting the marketing team’s data-driven decision-
making processes.

In conclusion, this study finds that the implementation of The Circular Model
of SoMe, supported by Metricool data analysis, has proven effective in enhancing
TikTok engagement at PT Computrade Technology International and in
strengthening the company’s interaction with its audience in today’s digital era.

Keywords: tiktok, metricool, engagement, social media strategy, the circular
model of some
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