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ABSTRAK 

LALACITRA FITRI SUWARI. Analisis faktor yang memengaruhi 

pembelian tidak terencana di e-commerce pada konsumen muslim. Dibimbing oleh 

MOHAMMAD IQBAL IRFANY 

 

Pertumbuhan teknologi internet, khususnya dalam bentuk platform e- 

commerce telah mengubah cara berbelanja masyarakat dengan lebih praktis dan 

efisien yang mengubah cara belanja dari belanja offline hinga belanja online. 

Belanja online juga memengaruhi perilaku konsumen, termasuk meningkatkan 

perilaku pembelian yang tidak direncanakan. Penelitian ini bertujuan menganalisis 

karakteristik responden konsumen muslim dan menganalisis faktor-faktor yang 

memengaruhi unplanned purchase behavior di e-commerce pada konsumen 

muslim. Penelitian ini menggunakan data primer dari 300 responden dengan 

metode analisis deskriptif dan SEM-PLS menggunakan software SmartPLS 3. 

Terdapat pengaruh hubungan yang positif dan signifikan antara Attitude, Subjective 

norms, dan FoMO terhadap Intention, lalu Intention terhadap Unplanned Purchase. 

Namun, Religiousity dan Perceived Behavioral Control tidak memiliki pengaruh 

hubungan yang positif dan signifikan terhadap Intention. 

 

Kata kunci: Belanja online, e-commerce, unplanned purchase, SEM-PLS 

 

ABSTRACT 

LALACITRA FITRI SUWARI. Analysis of factors that influence unplanned 

purchase behavior in e-commerce on Muslim consumers. Supervised by 

MOHAMMAD IQBAL IRFANY. 

 

The growth of internet technology, especially in the form of e-commerce 

platforms, has changed the way people shop more practically and efficiently, 

changing the way of shopping from offline shopping to online shopping. Online 

shopping also affects consumer behavior, including increasing unplanned 

purchasing behavior. This study aims to analyze the characteristics of Muslim 

consumer respondents and analyze the factors that influence unplanned purchase 

behavior in e-commerce for Muslim consumers. This study uses primary data from 

300 respondents with descriptive analysis methods and SEM-PLS using SmartPLS 

3 software. There is a positive and significant relationship between Attitude, 

Subjective norms, and FoMO on Intention, then Intention on Unplanned Purchase. 

However, Religiousity and Perceived Behavioral Control do not have a positive and 

significant relationship influence on Intention. 

 

Keywords: Online shopping, e-commerce, unplanned purchase, SEM-PLS. 
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