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ABSTRAK 

 
HANNY NURULHADE PRATAMI. Penerapan Teknik Sinematografi pada 

Produksi Iklan Your New Beanspiration di Bean Spot Alfamart Branch Batam. 

Dibimbing oleh VIVIEN FEBRI ASTUTI dan SISKA MULYAWATY. 

 

Bean Spot terus berinovasi dengan mengeluarkan menu minuman baru. 

Peluncuran produk baru Bean Spot menandakan kebutuhan promosi yang dapat 

memperkenalkan produknya, salah satunya video iklan. Penerapan teknik 

sinematografi yang baik dibutuhkan dalam produksi iklan. Produksi iklan 

menerapkan tiga aspek teknik pengambilan gambar teori 5C dalam sinematografi 

oleh Joseph V. Mascelli diantaranya camera angle, close up, dan composition. 

Tujuan proyek yaitu menjelaskan penerapan teknik sinematografi berupa camera 

angle, close up, composition pada produksi iklan Your New Beanspiration. Hasil 

proyek menunjukkan teknik camera angle dapat menambahkan informasi naratif, 

memamerkan produk, dan membuat produk terlihat natural. Teknik type shot dapat 

meningkatkan daya ingat penonton, menunjukan ekspresi dan pergerakan fisik 

subjek, dan membuat penonton seolah-olah merasakan produk. Teknik composition 

menghasilkan gambar yang alami, menyeimbangkan komposisi video, dan menarik 

perhatian penonton langsung ke produk. 

Kata Kunci: camera angle, close up, composition, teknik sinematografi, video iklan 

 

 

ABSTRACT 

 
HANNY NURULHADE PRATAMI. Application of Cinematography Techniques 

in the Production of Your New Beanspiration Advertisement at Bean Spot Alfamart 

Branch Batam. Supervised by VIVIEN FEBRI ASTUTI and SISKA 

MULYAWATY. 

 

Bean Spot continues to innovate by releasing a new drink menu. The launch 

of Bean Spot's new product indicates a need for a promotion that can introduce the 

product, one of which is video advertising. The application of good cinematography 

techniques is needed in advertising production. Advertising production uses three 

aspects of shooting techniques from the 5C theory in cinematography by Joseph V. 

Mascelli, camera angle, close up, and composition. The aim of the project is to 

explain the application of cinematography techniques which are camera angles, 

close ups, composition in the production of Your New Beanspiration 

advertisements. The project results show that camera angle techniques can add 

narrative information, show off products, and make product shots look natural. The 

type shot technique can improve the audience's memory, show the subject's physical 

expressions and movements, and make the audience feel the product. The 

composition technique produces natural images, balances the video composition, 

and draws the viewer's attention directly to the product. 

Keywords: camera angle, cinematography techniques, close up, composition, video 
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