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ABSTRAK 

YASMIN RAHIMA JAZULI. Analisis Planned Behaviour Pada Live Streaming 
Shopping Terhadap Purchase Intention (Studi Kasus: Akun Tiktokshop 
@louissescarlettfamily). Dibimbing oleh ANNY RATNAWATI dan LINDA 
KARLINA SARI. 
 

Perilaku konsumen berubah dengan cepat terutama dengan adanya live 
streaming shopping di era digital, sehingga pelaku usaha harus cepat beradaptasi. 
Penelitian ini menggunakan Theory of Planned Behavior (TPB) untuk menganalisis 
pengaruh sikap, norma subjektif, dan persepsi kontrol perilaku terhadap minat 
pembelian. Data dikumpulkan melalui kuesioner online dari 100 penonton live 
streaming TikTok Shop (@louissescarlettfamily) dan diolah menggunakan SEM-
PLS. Hasil menunjukkan bahwa semua variabel TPB berpengaruh positif signifikan 
terhadap minat pembelian konsumen. Implikasi manajerial yang disarankan 
mencakup peningkatan interaksi real-time, informasi produk yang mendalam, dan 
promosi khusus selama live streaming. 
 
Kata kunci:  live streaming shopping, minat pembelian, SEM-PLS, TPB. 

  
ABSTRACT 

YASMIN RAHIMA JAZULI. Analysis of Planned Behavior in Live Streaming 
Shopping Towards Purchase Intention (Case Study: TikTokShop Account 
@louissescarlettfamily). Supervised by ANNY RATNAWATI and LINDA 
KARLINA SARI. 
 

Consumer behavior is rapidly changing, particularly with the advent of live 
streaming shopping in the digital era, necessitating swift adaptation by businesses. 
This study employs the Theory of Planned Behavior (TPB) to analyze the influence 
of attitude, subjective norms, and perceived behavioral control on purchase 
intention. Data were collected via an online questionnaire from 100 viewers of the 
live streaming shopping account @louissescarlettfamily on TikTok Shop and 
processed using SEM-PLS. The results indicate that all TPB variables positively 
and significantly affect consumer purchase intention. Managerial implications 
include enhancing real-time interaction, providing more detailed product 
information, and offering special promotions during live streaming to boost 
purchase intention. 

 
Keywords: live streaming shopping, purchase intention, SEM-PLS, TPB. 
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