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ABSTRACT
NADIRA SHAKILA ANJANI. The Influence of Religiosity, Social Media, Consumer
Ethnocentrism, and Attitudes Towards Boycotting Israeli-Affiliated Products on Generation Z.
Supervised by IRNI RAHMAYANI JOHAN.

This study analyzes the influence of religiosity, social media, consumer ethnocentrism, and
attitude on the boycott behavior of products affiliated with Isracl among Generation Z. A
quantitative approach with a eksplanatory design was employed, utilizing an online survey
involving 200 Muslim respondents aged 18—27 years, selected through voluntary sampling. The
majority of respondents were students, unmarried, and classified as young adults. Boycott
behavior was found to be in the high category. The results show that age is significantly
negatively associated with religiosity, social media usage, and boycott behavior. Gender is
significantly positively associated with religiosity, social media, and consumer ethnocentrism.
Education and employment is significantly negatively related to religiosity and social media,
while income is significantly negatively associated with religiosity, social media, and consumer
ethnocentrism. Hypothesis testing confirmed that all proposed hypotheses were significant and
accepted. These findings affirm that religiosity, social media, consumer ethnocentrism, and
attitude are influential factors in the boycott behavior of Generation Z toward products affiliated
with Israel. Therefore, to promote responsible consumption, it is essential to develop consumer
education initiatives that foster ethical behavior and preference for domestic products.

Keywords: attitude, boycott behavior, consumer ethnocentrism, generation z, religiosity.

ABSTRAK
NADIRA SHAKILA ANJANI. Pengaruh Religiusitas, Media Sosial, Etnosentrisme
Konsumen, dan Sikap Terhadap Perilaku Boikot Produk Terafiliasi Isracl pada Generasi Z.
Dibimbing oleh IRNI RAHMAYANI JOHAN.

Penelitian ini menganalisis pengaruh religiusitas, media sosial, etnosentrisme konsumen, dan
sikap terhadap perilaku boikot produk terafiliasi Israel pada Generasi Z. Penelitian ini
menggunakan model kuantitatif dengan desain eksplanatori melalui survei daring terhadap 200
responden Muslim berusia 18-27 tahun, dan dipilih dengan teknik voluntary sampling.
Mayoritas responden adalah pelajar/mahasiswa, belum menikah, dan tergolong dewasa muda.
Perilaku boikot berada pada kategori tinggi. Usia berhubungan negatif signifikan dengan
religiusitas, media sosial, dan perilaku boikot. Jenis kelamin berhubungan positif signifikan
dengan religiusitas, media sosial, dan etnosentrisme konsumen. Pendidikan dan pekerjaan
berhubungan negatif signifikan dengan religiusitas dan media sosial, pendapatan berhubungan
negatif signifikan dengan religiusitas, media sosial, dan etnosentrisme konsumen. Hasil uji
pengaruh juga menunjukkan bahwa seluruh hipotesis signifikan dan diterima. Temuan ini
menegaskan bahwa religiusitas, media sosial, etnosentrisme konsumen, dan sikap merupakan
faktor yang memengaruhi perilaku boikot terhadap produk terafiliasi Israel pada Generasi Z.
Oleh karena itu, untuk mendukung konsumsi bertanggung jawab, perlu dikembangkan edukasi
konsumen yang membentuk perilaku etis dan preferensi terhadap produk dalam negeri.

Kata kunci: etnosentrisme konsumen, generasi z, perilaku boikot, religiusitas, sikap
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