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RINGKASAN

MUHAMMAD RAFI. Pengaruh Niat Penggunaan Paylater Terhadap Perilaku
Konsumtif (Studi Kasus: Generasi Z Muslim di Jabodetabek). Dibimbing oleh
NIMMI ZULBAINARNI dan KHALIFAH MUHAMMAD ALI.

Dalam beberapa tahun terakhir, perkembangan teknologi global meningkat
pesat, mendorong adopsi masyarakat Indonesia terhadap teknologi baru seperti
aplikasi Paylater. Penelitian ini menganalisis karakteristik dan faktor-faktor yang
femengaruhi niat penggunaan Paylater serta perilaku konsumtif generasi Z muslim
&l Jabodetabek.

Penelitian ini menggunakan metode kuantitatif dan kualitatif, yaitu Structural
£quation Modeling Partial Least Squares (SEM-PLS) dan Systematic Literature
Review (SLR), dengan model Unified Theory of Acceptance and Use of Technology
{UTAUT) 2 yang dimodifikasi dengan variabel religiusitas dan literasi keuangan.
Pengumpulan data primer menggunakan kuesioner kepada responden sesuai
Kriteria, sedangkan data sekunder menggunakan literatur terdahulu terakreditasi
Scopus yang dianalisis melalui aliran Preferred Reporting Items for Systematic
Reviews and Meta-Analyses (PRISM).

Berdasarkan studi literatur, sebanyak 15 artikel dianalisis dalam SLR dengan
publikasi terbanyak tahun 2024, didominasi jurnal berindeks Q1. Hasil
menunjukkan lima faktor utama yang memengaruhi niat penggunaan Paylater, yaitu
kemudahan penggunaan, literasi keuangan, kepercayaan, risiko yang dirasakan, dan
faktor psikologis pengguna.

Pengguna Paylater generasi Z muslim di Jabodetabek didominasi perempuan
(80%) dengan pendidikan SMA/SMK (60%). Mayoritas bekerja sebagai pegawai
swasta (48%) dengan pendapatan bulanan Rp 4.000.000,00-Rp 6.000.000,00
(31%). Sebagian besar memanfaatkan Shopee Paylater (68%) untuk produk fashion
(29%), sementara 43% responden ragu akan kesesuaian Paylater dengan prinsip
Islam.

Dalam customer journey, generasi Z mengenal Paylater lewat aplikasi e-
commerce (47%) dengan ketertarikan awal karena promosi (48%). Sebagian besar
mencari informasi melalui aplikasi Paylater (50%) dan bertanya kepada teman atau
keluarga (44%) sebelum memutuskan penggunaan. Motivasi utama menggunakan
Paylater pertama kali adalah kebutuhan mendesak (58%). Pengalaman positif dan
promosi menarik mendorong rekomendasi kepada orang lain (40%).

Hasil analisis SEM-PLS menemukan bahwa variabel yang berpengaruh
positif dan signifikan terhadap niat penggunaan Paylater adalah performance
expectancy, social influence, price value, dan habit. Sedangkan, variabel yang
berpengaruh positif dan signifikan terhadap perilaku konsumtif adalah variabel
habit dan niat penggunaan Paylater.

Kata kunci: Generasi Z, Muslim, Paylater, Niat, Perilaku Konsumtif



SUMMARY

MUHAMMAD RAFI. The Influence of Intention to Use Paylater on Consumptive
Behavior (Case Study: Generation Z Muslims in Jabodetabek). Supervised by
NIMMI ZULBAINARNI and KHALIFAH MUHAMMAD ALI.

In recent years, the rapid advancement of global technology has driven the
adoption of new technologies in Indonesia, such as Paylater applications. This study
aims to analyze the characteristics and factors influencing the intention to use
Paylater and the consumptive behavior of Muslim Generation Z in Jabodetabek.

This research employs both quantitative and qualitative methods, namely
Structural Equation Modeling Partial Least Squares (SEM-PLS) and Systematic
Literature Review (SLR), using the Unified Theory of Acceptance and Use of
Technology (UTAUT) 2 model modified with the addition of religiosity and
financial literacy variables. Primary data collection was conducted using
questionnaires distributed to respondents meeting specific criteria, while secondary
data were sourced from previous Scopus-accredited literature analyzed using the
Preferred Reporting Items for Systematic Reviews and Meta-Analyses (PRISM)
framework.

Based on the literature review, 15 articles were analyzed in the SLR, with
the highest number of publications in 2024, predominantly from Q1-indexed
journals. The results reveal five main factors influencing the intention to use
Paylater: ease of use, financial literacy, trust, perceived risk, and psychological
factors of users.

Paylater users among Muslim Generation Z in Jabodetabek are
predominantly female (80%) with a high school/vocational school education (60%).
Most are private-sector employees (48%) with a monthly income of IDR
4,000,000.00-IDR 6,000,000.00 (31%). The majority use Shopee Paylater (68%)
for purchasing fashion products (29%), while 43% of respondents are uncertain
whether Paylater complies with Islamic principles.

In the customer journey, Generation Z discovered Paylater services through
e-commerce applications (47%), with initial interest driven by promotions (48%).
Most seek further information through Paylater apps (50%) and by consulting
friends or family (44%) before deciding to use the service. The primary motivation
for first-time use is urgent needs (58%). Positive experiences and attractive
promotions encourage some users to recommend Paylater to others (40%).

The SEM-PLS analysis found that variables with a positive and significant
influence on the intention to use Paylater include performance expectancy, social
influence, price value, and habit. Meanwhile, variables with a positive and
significant influence on consumptive behavior are habit and the intention to use
Paylater.

Keywords: Consumptive Behavior, Generation Z, Intention, Muslim, Paylater.
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