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ABSTRAK

NONI DEVITASARI AMANDA. Pengaruh Social Media Marketing terhadap
Brand Awareness Cafe Kopislashtea Cipete. Dibimbing oleh HENY KUSWANTI
SUWARSINAH dan RETNANINGSIH.

Perkembangan teknologi digital telah mendorong pelaku bisnis untuk
mengandalkan media sosial sebagai strategi pemasaran yang efektif, khususnya
dalam menjangkau konsumen muda yang aktif di platform seperti Instagram.
Penelitian ini bertujuan untuk menganalisis pengaruh social media marketing
terhadap peningkatan brand awareness cafe Kopislashtea Cipete, sebuah cafe lokal
yang berada di low visibility location di tengah dinamika persaingan industri cafe
yang kompetitif. Penelitian ini menggunakan pendekatan kuantitatif dengan jumlah
responden 160 dan analisis SEM-PLS, seluruh dimensi social media marketing
(context, communication, collaboration, dan connection) berpengaruh signifikan
terhadap brand awareness. Rekomendasi untuk meningkatkan brand awareness
melalui standardisasi gaya komunikasi digital, konten visual interaktif,
meningkatkan engagement melalui giveaway, interaksi responsif dengan konsumen,
dan kolaborasi dengan local influencer

Kata Kunci: brand awareness, Instagram, SEM-PLS, social media marketing,
Kopislashtea.

ABSTRACT

NONI DEVITASARI AMANDA. The Influence of Social Media Marketing on
Brand Awareness of Cafe Kopislashtea Cipete. Supervised by HENY KUSWANTI
SUWARSINAH and RETNANINGSIH.

The development of digital technology has encouraged businesses to rely
on social media as an effective marketing strategy, particularly in reaching young
consumers who are active on platforms such as Instagram. This study aims to
analyze the influence of social media marketing on enhancing brand awareness of
cafe Kopislashtea Cipete, a local café located in a low-visibility area amid the
competitive dynamics of the café industry. Employing a quantitative approach with
160 respondents and using SEM-PLS analysis, the findings reveal that all
dimensions of social media marketing (context, communication, collaboration, and
connection) have a significant effect on brand awareness. Recommendations to
improve brand awareness include standardizing digital communication style,
creating interactive visual content, increasing engagement through giveaways,
maintaining responsive interactions with consumers, and collaborating with local
influencers.

Keywords: brand awareness, Instagram, SEM-PLS, social media marketing,
Kopislashtea.
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