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ABSTRAK 

LATRIA DWIANA SEPTIANI. Katalog Digital sebagai Media Promosi pada 
Produk Excitation Fluoresens Kolektif Indonesia. Dibimbing oleh RICI TRI 
HARPIN PRANATA.  

Media promosi berupa katalog digital pada saat ini mempermudah calon klien 
mendapatkan seluruh informasi dalam satu kesatuan. Excitation Fluoresens 
Kolektif Indonesia menjadi salah satu perusahaan yang mengalami kendala dalam 
kegiatan promosi berupa penggunaan media yang terpisah sehingga penyampaian 
informasi dinilai kurang terdistribusikan secara maksimal. Metode yang digunakan 
adalah metode design thinking yang meliputi 5 (lima) tahap, yaitu tahap empathize, 
define, ideate, prototype, dan test. Teknik pengumpulan data yang digunakan pada 
pembuatan proyek akhir ini adalah wawancara, observasi, dokumentasi, dan studi 
literatur. Proyek akhir ini bertujuan untuk menjabarkan alur pembuatan katalog 
digital dan optimalisasi media promosi pada Excitation Fluoresens Kolektif 
Indonesia melalui katalog digital. Optimalisasi media promosi melalui Digital 
Catalog for Excitation dikatakan optimal karena memiliki format, materi, dan 
desain yang sudah dikembangkan dari media promosi sebelumnya dan menjadi 
solusi bagi permasalahan perusahaan. Digital Catalog for Excitation telah 
memenuhi tujuan dari promosi, yaitu menginformasikan (informing) dan 
mempengaruhi atau membujuk (persuading).  

Kata-kata Kunci: design thinking, katalog digital, KOL, media promosi. 

ABSTRACT 

LATRIA DWIANA SEPTIANI. Digital Catalog as a Product Promotion Media for 
Excitation Fluoresens Kolektif Indonesia. Supervised by RICI TRI HARPIN 
PRANATA.  

Promotional media in the form of digital catalogs currently make it easier for 
prospective clients to get all the information in one unit. Excitation Fluoresens 
Kolektif Indonesia is one of the companies that experiences obstacles in 
promotional activities in the form of using separate media so that the delivery of 
information is considered less distributed to the maximum. Based on the existing 
problems, a promotional media in the form of a digital catalog is needed that can 
help facilitate promotional media users. The method used is the design thinking 
method which includes 5 (five) stages, namely the empathize, define, ideate, 
prototype, and test stages. The data collection techniques used in making this final 
project are interviews, observations, documentation, and literature studies. This 
final project aims to describe the flow of making digital catalogs and optimizing 
promotional media at Excitation Fluoresens Kolektif Indonesia through digital 
catalogs. Optimization of promotional media through Digital Catalog for Excitation 
is said to be optimal because it has a format, material, and design that has been 
developed from previous promotional media and is a solution to the company's 
problems. Digital Catalog for Excitation has fulfilled the purpose of promotion, 
namely informing and persuading. 

Keywords: design thinking, digital catalog, KOL, promotional media. 
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