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ABSTRACT  

FASTABIQUL KHAIRAT. Event Marketing Influence on Brand Awareness and 

Purchase Decisions of Chitasil Edible Coating at PT BIKI. Supervised by INTANI 

DEWI.  

 

 PT Berkah Inovasi Kreatif Indonesia is a company operating in the 

agricultural sector, focusing on sustainable solutions to reduce food loss and waste in 

the food industry. One of PT BIKI's flagship products is Chitasil Edible Coating, 

which offers environmentally friendly post-harvest protection products. The study 

employed a quantitative approach using Structural Equation Modelling-Partial Least 

Squares (SEM-PLS) analysis. The data consists of 85 participants from event 

marketing activities conducted by PT BIKI. The analysis showed that event 

marketing significantly and positively influenced brand awareness and purchasing 

decisions. These results indicated that event marketing not only builds consumer trust 

but also encourages consumers to make purchasing decisions for the product. 

 

Keywords: Brand awareness, edible coating, event marketing, PLS-SEM, purchase 

decision 

ABSTRAK  

FASTABIQUL KHAIRAT. Pengaruh Event Marketing terhadap Brand Awareness 

dan Keputusan Pembelian Chitasil Edible Coating di PT BIKI. Dibimbing oleh 

INTANI DEWI.  

 

PT Berkah Inovasi Kreatif Indonesia merupakan perusahaan yang bergerak 

pada sektor pertanian dengan fokus pada solusi berkelanjutan untuk mengurangi food 

loss dan food waste pada sektor pangan. Salah satu produk unggulan PT BIKI adalah 

Chitasil Edible Coating yang menawarkan produk pelindung pascapanen yang ramah 

lingkungan. Penelitian ini mnggunakan pendekatan kuantitatif dengan metode 

analisis Structural Equation Modeling-Partial Least Squares (SEM-PLS). Data 

berjumlah 85 orang yang merupakan peserta dari event marketing yang dilakukan 

oleh PT BIKI. Analisis menunjukan event marketing secara signifikan dan positif 

mempengaruhi brand awareness dan keputusan pembelian. Hasil ini menunjukan 

bahwa event marketing tidak hanya dapat membangun kepercayaan konsumen tetapi 

juga mendorong kepada keputusan pembelian produk oleh konsumen. 

 

Kata kunci: Brand awareness, edible coating, event marketing, keputusan pembelian, 

SEM-PLS 

 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

 
 
 
 
 
 
 
 

© Copyrighted by IPB, 2025 

Copyright is protected by the Law 

 

It is prohibited to quote part or the whole of this work without 

including or citing its source. Citations are only for the purposes of 

education, research, writing scientific papers, compiling reports, writing 

criticism, or reviewing a problem, and these citations are not detrimental 

to the interests of IPB.  

 

It is prohibited to publish and copy parts or all of this paper in any 

form without the permission of IPB. 



 

EVENT MARKETING INFLUENCE ON BRAND AWARENESS 

AND PURCHASE DECISIONS OF CHITASIL  

EDIBLE COATING AT PT BIKI 

 

 

 

 

 

 

 

FASTABIQUL KHAIRAT 

 

 

 

 

 

 

Final Project Report 

as one of the requirements for obtaining a 

Bachelor of Applied Business in 

Agribusiness Management Study Program 

 

 

 

 

 

 

 

 

 

AGRIBUSINESS MANAGEMENT 

VOCATIONAL SCHOOL 

BOGOR AGRICULTURAL UNIVERSITY 

BOGOR 

2025 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Examiner for the Final Report Exam: Liisa Firhani Rahmasari, S.P., M.Si.   





PREFACE 

The author would like to express gratitude to Allah subhanaahu wa ta'ala for 

all His blessings, which have enabled this scientific work to be completed. The theme 

chosen for this research, which was conducted from July 2024 to February 2025 is 

event marketing, with the title “Event Marketing Influence on Brand Awareness and 

Purchase Decisions of Chitasil Edible Coating at PT BIKI.”  

The author extends gratitude to the supervisors, Intani Dewi, S.Pt., M.Sc., 

M.Si., for the guidance and valuable suggestions. Sincere gratitude is also extended to 

the academic supervisor, seminar moderator, and external examiners of the 

supervisory committee. Additionally, the author extends gratitude to Muhammad 

Hafid Rosidin, Aris Hendrawan, and all marketing staff at PT Berkah Inovasi Kreatif 

Indonesia for their assistance during the internship period. Sincere gratitude is also 

extended to the author’s father, mother, and entire family for their support, prayers, 

and love.  

May this scientific work be beneficial to those in need and contribute to the 

advancement of knowledge.          

 

 

Bogor, June 2025 

 

Fastabiqul Khairat



ix 
 

TABLE OF CONTENT 

LIST OF TABLES vi 

LIST OF FIGURES vii 

LIST OF APPENDICES viii 

I INTRODUCTION 1 

1.1 Background 1 

1.2 Problem Formulation 3 

1.3 Objectives 3 

1.4 Benefit 3 

II LITERATURE REVIEW   4 

2.1 Edible Coating 4 

2.2 Event Marketing 4 

2.3 Brand Awareness 5 

2.4 Purchase Decision 6 

2.5 R/C Ratio 8 

2.6 PLS-SEM (Structural Equation Modeling - Partial Least Squares) 8 

2.7 Previous Research 9 

III METHODOLOGY 12 

3.1 Location and Time 12 

3.2 Data and Data Sources 12 

3.3 Data Collection Methods 12 

3.4 Data Analysis Method 13 

IV RESULT AND DISCUSSION 18 

4.1 Company Overview 18 

4.2 Event Marketing: Chitasil Edible Coating Packing House Training 21 

4.3 Respondents Characteristics 25 

4.4 Structural Equation Modelling (SEM) analysis 27 

4.5 Financial Analysis 34 

4.6 Managerial Implication 35 

V CONCLUSION AND RECOMMENDATIONS 39 

5.1 Conclusions 39 

5.2 Recommendations 39 

REFERENCES 40 

APPENDICES 40 

BIOGRAPHY 61 

 

  



x 

 

LIST OF TABLES 

1 Types of promotional activities 2 

2 Previous research 9 

3 Likert scale 14 

4 Research variables 15 

5 Respondent charactheristics 25 

6 Average variance extracted (AVE) scores 30 

7 Composite reliability 31 

8 Cross loadings 31 

9 R-Square scores 32 

10 Bootstrapping analysis 33 

11 R/C ratio during and after the startegy's implementation 34 

12 Event marketing schedule recommendations 36 

13 Key performance indicators (KPIs) recommendation 37 

 

LIST OF FIGURES 

1 Theoritical framework 16 

2 Research model framework 17 

3 Company's logo 18 

4 BIKI Point's activity 18 

5 Chitasil Edible Coating 19 

6 BIKI Trade's activity 19 

7 BIKI Trace's logo 20 

8 Product application guidance 22 

9 Video promotion on social media 23 

10 Gender of respondents on pre-research survey 24 

11 Respondent's preference on pre-research survey 24 

12 Respondent's age on pre-research survey 25 

13 Loading factor before elimination 28 

14 Loading factor after elimination 29 

 

  



xi 
 

LIST OF APPENDICES  

1 Questionnare 47 

2 Validity and rellability test 51 

3 PLS-SEM Analysis 52 

4 R/C ratio analysis before event marketing implementation 55 

5 R/C ratio analysis after event marketing implementation 56 

6 Tabulation of respondents' answers on the questionnaire 57 

7 Event documentation 61 

 

 




