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ABSTRAK

NAJWAH ADINDA ALFIAH. Pengaruh Environmental Concern, Iklan di
Media Sosial, dan Theory of Planned Behavior (TPB) Model terhadap Niat Beli
Pembalut Kain. Dibimbing oleh RINDANG MATOATI.

Limbah pembalut sekali pakai menimbulkan masalah lingkungan yang serius.
Pembalut kain hadir sebagai alternatif ramah lingkungan, namun tingkat adopsinya
masih rendah. Penelitian ini bertujuan menganalisis pengaruh environmental
concern, iklan di media sosial, dan model Theory of Planned Behavior (TPB)
térhadap niat beli pembalut kain. Metode penelitian meliputi analisis deskriptif,
Structural Equation Modeling (SEM), dan Thematic Content Analysis (TCA). Hasil
penelitian menunjukkan bahwa kepedulian lingkungan berpengaruh positif
terhadap sikap konsumen, iklan di media sosial efektif meningkatkan kesadaran dan
norma subjektif, sementara variabel dalam TPB yaitu attitude, subjective norm, dan
perceived behavioral control secara simultan memengaruhi niat beli. Temuan ini
menegaskan pentingnya strategi pemasaran digital yang disertai edukasi
lingkungan untuk mendorong konsumsi produk ramah lingkungan..

Kata kunci: environmental concern, iklan di media sosial, niat beli, pembalut kain,
theory of planned behavior,

ABSTRACT

NAJWAH ADINDA ALFIAH. The Influence Of Environmental Concern,
Social Media Advertising, Environmental Concern, And Theory Of Planned
Behavior (TPB) Model On The Purchase Intention Of Cloth Sanitary Napkins.
Supervised by RINDANG MATOATI.

Disposable sanitary pads generate serious environmental problems. Cloth
pads emerge as a more eco-friendly alternative, yet their adoption rate remains low.
This study aims to analyze the influence of environmental concern, social media
advertising, and the Theory of Planned Behavior (TPB) model on purchase
intention of cloth pads. The research employed descriptive analysis, Structural
Equation Modeling (SEM), and Thematic Content Analysis (TCA). The findings
indicate that environmental concern positively affects consumer attitudes, while
social media advertising effectively raises awareness and strengthens subjective
norms. Furthermore, TPB variables that is attitude, subjective norm, and perceived
behavioral control simultaneously influence purchase intention. These results
highlight the importance of combining digital marketing strategies with
environmental education to encourage the adoption of sustainable products.

Keywords: cloth sanitary napkins, environmental concern, purchase intention,
social media ads, theory of planned behavior.
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