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ABSTRAK
DHEA KAMILLA. Efektivitas Kampanye Cegah Stunting melalui Media Sosial
Instagram. Dibimbing oleh HADIYANTO.

Masalah stunting merupakan isu yang serius karena berkaitan erat dengan kualitas
generasi yang akan datang. Kementerian Komunikasi dan Informatika (saat ini
Kementerian Komunikasi dan Digital) memanfaatkan hadirnya media sosial untuk
melakukan kampanye cegah stunting, bernama kampanye Genbest. Penelitian ini
bertujuan menganalisis efektivitas kampanye Genbest di Instagram, serta hubungan
antara karakteristik individu, pesan kampanye, dan keterdedahan terhadap akun
@genbestid dengan efektivitias kampanye. Penelitian dilakukan dengan
pendekatan kuantitatif menggunakan metode survey dan didukung pendekatan
kualitatif melalui wawancara mendalam. Hasil penelitian menunjukan bahwa
kampanye Genbest telah efektif dalam meningkatkan pengetahuan (kognitif),
memunculkan respon emosional positif (afektif), dan mendorong khalayak
menerapkan pesan kampanye (konatif). Hubungan nyata ditemukan pada variabel
usia dengan konatif, isi pesan dan struktur pesan dengan kognitif dan afektif, serta
sumber pesan dengan afektif dan konatif. Selain itu, durasi akses akun @genbestid
juga berhubungan nyata dengan kognitif. Penelitian ini menyarankan Kampanye
Genbest untuk lebih menonjolkan urgensi pencegahan stunting, menciptakan
slogan kampanye, memperjelas identitas sebagai kampanye resmi, serta kepada
pemerintah untuk meningkatkan edukasi berbasis komunitas.

Kata kunci: efektivitas, Instagram, kampanye, stunting

ABSTRACT
DHEA KAMILLA. Effectiveness of Campaign to Prevent Stunting through
Instagram Social Media. Supervised by HADIYANTO.

The problem of stunting is a serious issue because it is closely related to the quality
of the next generation. The Ministry of Communication and Informatics (currently
the Ministry of Communication and Digital) utilizes the presence of social media
to conduct a campaign to prevent stunting, called the Genbest campaign. This study
aims to analyze the effectiveness of the Genbest campaign on Instagram, as well as
the relationship between individual characteristics, campaign messages, and
exposure to the @genbestid account with the effectiveness of the campaign. The
study was conducted with a quantitative approach using a survey method and
supported by a qualitative approach through in-depth interviews. The results of the
study showed that the Genbest campaign was effective in increasing knowledge
(cognitive), eliciting positive emotional responses (affective), and encouraging the
audience to apply campaign messages (conative). A real relationship was found in
the variables of age with conative, message content and message structure with
cognitive and affective, and message source with affective and conative. In
addition, the duration of access to the @genbestid account was also significantly
related to cognitive. This study suggests that the Genbest Campaign emphasize the
urgency of preventing stunting, create a campaign slogan, clarify its identity as an
official campaign, and for the government to increase community-based education.

Keywords: campaign, effectiveness, Instagram, stunting
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