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RINGKASAN

LUTFIANES MELLINIA ALHUSNA. Persepsi Konsumen Produk Alternatif
Susu Berbasis Nabati dan Pengaruh Kualitas Produk terhadap Loyalitas
Konsumen. Dibimbing oleh DIAS INDRASTI dan FALEH SETIA BUDI.

Dewasa ini terjadi pergeseran tren konsumsi susu hewani menuju produk
alternatif susu berbasis nabati (PASBN). Banyak penelitian ilmiah yang
menyatakan bahwa susu hewani tidak bisa digantikan oleh PASBN jika dinilai
dari segi nutrisinya. Indonesia sendiri telah mengeluarkan regulasi melalui
PerBPOM Nomor 13 Tahun 2023 tentang kategori pangan. BPOM
mengategorikan produk ini sebagai minuman berbasis buah dan sayur. Beberapa
produk yang beredar di Indonesia dan telah lulus BPOM mendaftarkan produknya
sebagai kategori minuman berbasis buah dan sayur tanpa menggunakan
terminologi susu, akan tetapi pada kemasan dan pada proses pemasarannya
terminologi susu sering kali diikut sertakan. Hal ini dikhawatirkan akan
membentuk persepsi yang salah pada konsumen terkait dengan produk alternatif
susu berbasis nabati. Penelitian ini bertujuan untuk (1) mengevaluasi persepsi
responden terkait produk alternatif susu berbasis nabati, (2) menganalisis proses
keputusan pembelian produk alternatif susu berbasis nabati, serta (3) menganalisis
pengaruh kualitas produk alternatif susu berbasis nabati terhadap loyalitas
responden. Jenis dan sumber data yang digunakan adalah data primer yang berasal
dari survei terhadap responden. Terdapat kesalahan persepsi responden terhadap
PASBN. Dari tujuh persepsi yang diujikan, terdapat lima kesalahan persepsi yaitu
terkait dengan kalori, tinggi lemak, sumber protein, sumber kalsium, dan
penyebab alergi. Kesalahan persepsi ini dikarenakan kurang terpaparnya
responden dengan informasi mengenai kandungan gizi PASBN, selain itu PASBN
juga merupakan produk baru sehingga informasi mengenai PASBN belum banyak
dibahas. Proses keputusan pembelian terdiri dari lima tahap, yaitu pengenalan
kebutuhan, pencarian informasi, evaluasi alternatif, keputusan pembelian, dan
perilaku pasca pembelian. Pada tahap pengenalan kebutuhan sebanyak 33%
responden ingin mendapatkan hewani akan tetapi tidak bisa mengonsumsinya
karena memiliki gejala kesehatan. Pada tahap pencarian informasi sebanyak 48%
responden mencari di media internet. Pada tahap evaluasi alternatif sebanyak 51%
responden menyatakan PASBN lebih mahal dibandingkan dengan susu hewani.
Pada tahap keputusan pembelian sebanyak 61% responden membeli di
minimarket. Pada tahap pasca pembelian sebanyak 97% responden puas terhadap
PASBN. Delapan atribut kualitas produk (kinerja, keistimewaan, kehandalan,
kesesuaian, daya tahan, pelayanan, eststika, dan kesan produk) berpengaruh
terhadap loyalitas responden. Tiga dari delapan atribut berpengaruh secara
signifikan, yaitu atribut kinerja produk, kehandalan, pelayanan, dan kesan produk.

Kata kunci: alternatif susu berbasis nabati, persepsi konsumen, survei, vegan



SUMMARY

LUTFIANES MELLINIA ALHUSNA. Consumer Perceptions of Plant Based
Milk Alternative and the Effect of Quality Product on Consumer Loyalty.
Dibimbing oleh DIAS INDRASTI dan FALEH SETIA BUDI.

There has been a shift in the trend of animal milk consumption towards
plant based milk alternatives (PBMA). Many scientific studies state that animal
milk cannot be replaced by PBMA when assessed in terms of nutrition. Indonesia
itself has issued regulations through PerBPOM Number 13 of 2023 concerning
food categories. BPOM categorizes this product as a fruit and vegetable-based
drink. Some products circulating in Indonesia and have passed BPOM register
their products as a category of fruit and vegetable-based drinks without using milk
terminology, but in the packaging and in the marketing process milk terminology
is often included. It is feared that this will form a wrong perception in consumers
related to PBMA. This study aimed to (1) evaluate respondents' perceptions of
PBMA, (2) analyze the purchasing decision process for PBMA, and (3) analyze
the effect of the quality of PBMA on respondents' loyalty. The types and sources
of data used were primary data derived from surveys of respondents. There were a
misperception of respondents towards PBMA. Of the seven perceptions tested,
there were five misperceptions, namely related to calories, high fat, protein
sources, calcium sources, and allergy causes. This misperception were due to the
lack of exposure of respondents to information about the nutritional content of
PBMA, besides that PBMA were also a new product so that information about
PBMA has not been widely discussed. The purchasing decision process consists
of five stages, namely need recognition, information search, alternative
evaluation, purchase decision, and post-purchase behavior. At the need
recognition stage, 33% of respondents want to get animals but cannot consume
them because they have health symptoms. At the information search stage, 48% of
respondents searched on the internet media. At the alternative evaluation stage,
51% of respondents stated that PBMA was more expensive than animal milk. At
the purchase decision stage, 61% of respondents bought at minimarkets. At the
post-purchase stage, 97% of respondents were satisfied with PBMA. Eight
product quality attributes (performance, specialty, reliability, suitability,
durability, service, aesthetics, and product impression) affect the loyalty of
respondents. Three of the eight attributes have a significant effect, namely the
attributes of product performance, reliability, service, and product impression.

Keywords: consumer perception, plant-based milk alternative, survey, vegan
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