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ABSTRAK 

TRI NOVITA AYU. Pengaruh Social Capital terhadap Loyalitas Alumni di IPB 

University. Dibimbing oleh SUHENDI dan ANITA PRIMASWARI WIDHIANI. 
 

Keterlibatan alumni merupakan elemen strategis dalam memperkuat 

reputasi institusi pendidikan tinggi. Namun, kontribusi alumni IPB University 

dinilai belum optimal, terutama dalam aspek loyalitas dan keterlibatan aktif. 

Dibandingkan dengan universitas besar di Indonesia, pemanfaatan potensi alumni 

di IPB masih belum ideal. Hal ini tercermin dari rendahnya partisipasi alumni dalam 

program institusi serta posisi IPB yang tertinggal dalam indikator reputasi pemberi 

kerja pada pemeringkatan global. Penelitian ini bertujuan untuk menganalisis 

pengaruh social capital yang terdiri dari jaringan, norma, dan kepercayaan terhadap 

loyalitas alumni IPB University. Pendekatan kuantitatif digunakan melalui survei 

terhadap 204 alumni, dengan analisis SEM-PLS. Hasil penelitian menunjukkan 

bahwa seluruh dimensi social capital berpengaruh positif dan signifikan terhadap 

loyalitas alumni, dengan kepercayaan sebagai faktor dominan. Berdasarkan temuan 

tersebut, strategi yang direkomendasikan meliputi penerbitan laporan transparansi 

informasi, fasilitasi pertukaran kebutuhan dan dukungan alumni, pengembangan 

komunitas minat dan profesi alumni, serta peningkatan awareness kealumnian sejak 

dini. 
 

Kata kunci: jaringan, kepercayaan, norma, SEM-PLS. 

ABSTRACT 

TRI NOVITA AYU. The Influence of Social Capital on Alumni Loyalty at Study 

of IPB University. Supervised by SUHENDI and ANITA PRIMASWARI 

WIDHIANI. 

 

Alumni engagement is a strategic element in strengthening the reputation 

of higher education institutions. However, the contribution of IPB University 

alumni is considered suboptimal, particularly in terms of loyalty and active 

involvement. Compared to other major universities in Indonesia, the utilization of 

alumni potential at IPB is still not ideal. This is reflected in the low participation 

of alumni in institutional programs and IPB’s relatively low position in employer 

reputation indicators in global rankings. This study aims to analyze the influence 

of social capital, which consists of networks, norms, and trust, on the loyalty of IPB 

University alumni. A quantitative approach was employed through a survey of 204 

alumni, with data analyzed using SEM-PLS. The results show that all dimensions 

of social capital have a positive and significant influence on alumni loyalty, with 

trust emerging as the most dominant factor. Based on these findings, the 

recommended strategies include publishing transparency reports, facilitating the 

exchange of alumni needs and support, developing interest- and profession-based 

alumni communities, and increasing alumni awareness from an early stage. 

 

Keywords: networking, norm, trust, SEM-PLS. 
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