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ABSTRAK

MARTINA SILITONGA. Perilaku Mitigasi Perubahan Iklim Pengikut Akun
Instagram (@saling.id Ditinjau dari Social Cognitive Theory. Dibimbing oleh
SARWITITI SARWOPRASODJO.

Perubahan iklim menimbulkan ancaman serius terhadap kehidupan manusia,
sehingga diperlukan perilaku mitigasi yang konsisten dari masyarakat. Media sosial,
khususnya Instagram, berperan sebagai saluran efektif dalam menyebarkan pesan
lingkungan dan membentuk perilaku. Penelitian ini bertujuan untuk menganalisis
hubungan faktor personal, lingkungan, dan perilaku mitigasi perubahan iklim
pengikut akun Instagram @saling.id berdasarkan Social Cognitive Theory (SCT).
Penelitian menggunakan metode survei kepada 100 responden, dipilih dengan
teknik accidentally sampling, dilengkapi dengan wawancara mendalam. Data
dianalisis secara deskriptif dan melalui uji korelasi Spearman. Hasil penelitian
menunjukkan bahwa faktor personal masih rendah pada isu transportasi dan energi,
sedangkan faktor lingkungan menunjukkan rendah pada dukungan sosial dan
infrastruktur publik. Perilaku mitigasi responden terbagi seimbang antara kategori
rendah dan tinggi. Uji korelasi menunjukkan hubungan signifikan antara faktor
personal, faktor lingkungan, dan perilaku. Kesimpulannya, meskipun terdapat
kesadaran awal, penerapan perilaku mitigatif masih terkendala dukungan
lingkungan dan konten kampanye yang terbatas. Implikasi penelitian menekankan
pentingnya strategi komunikasi berbasis kampanye digital yang persuasif serta
penguatan dukungan komunitas dan infrastruktur untuk mendorong partisipasi
publik dalam mitigasi perubahan iklim.

Kata kunci: kampanye lingkungan, perilaku mitigasi perubahan iklim, Social
Cognitive Theory

ABSTRACT

MARTINA SILITONGA. Climate Change Mitigation Behavior of Followers of the
Instagram Account (@saling.id Reviewed from Social Cognitive Theory.
Supervised by SARWITITI SARWOPRASODJO.

Climate change poses a serious threat to human life, necessitating consistent
mitigation behavior from the public. Social media, particularly Instagram, serves as
an effective channel for disseminating environmental messages and shaping
behavior. This study aims to analyze the relationship between personal and
environmental factors and climate change mitigation behavior among followers of
the Instagram account @saling.id based on Social Cognitive Theory (SCT). The
study used a survey method with 100 respondents selected using an accidental
sampling technique, complemented by in-depth interviews. Data were analyzed
descriptively and through Spearman's correlation test. The results showed that
personal factors were still low on transportation and energy issues, while
environmental factors were low on social support and public infrastructure.
Respondents' mitigation behavior was evenly divided between the low and high
categories. The correlation test showed a significant relationship between personal
and environmental factors and behavior. In conclusion, despite initial awareness,



ﬁle implementation of mitigation behavior is still hampered by limited
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words: climate change mitigation behavior, environmental campaign, Social
Cognitive Theory

tegies and strengthening community support and infrastructure to encourage

lic participation in climate change mitigation.

environmental support and campaign content. The implications of this study
emphasize the importance of persuasive digital campaign-based communication
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