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ABSTRAK 

SOFIANI ANAMY. Analisis Sikap Mahasiswa IPB terhadap Layanan Self-Photo
Studio: Studi Kasus pada PixelPop. Dibimbing oleh YUDHA HERYAWAN
ASNAWI dan FUAD WAHDAN MUHIBUDDIN.

Layanan self-photo studio semakin diminati oleh mahasiswa sebagai alternatif
untuk mendokumentasikan momen spesial. Penelitian ini bertujuan untuk
menganalisis sikap mahasiswa IPB terhadap layanan self-photo studio dengan
mengevaluasi atribut-atribut layanan yang meliputi kenyamanan, kualitas
pelayanan, promosi, dan harga. Metode yang digunakan adalah Importance
Performance Analysis (IPA) dan analisis multiatribut Fishbein untuk menilai
tingkat kepentingan dan kinerja atribut layanan. Hasil penelitian menunjukkan
bahwa atribut kenyamanan studio dan kualitas pelayanan memiliki kinerja tertinggi,
sementara promosi memerlukan peningkatan. Mahasiswa angkatan 2020 dan 2022
diidentifikasi sebagai segmen pasar potensial. Rekomendasi strategis mencakup
peningkatan promosi digital dan pengembangan layanan yang lebih inklusif. 

Kata kunci: Importance Performance Analysis (IPA), Multi Atribut Fishbein,
layanan fotografi, self-photo studio, sikap konsumen.

ABSTRACT 

SOFIANI ANAMY. Analysis of IPB Students Attitudes Toward Self-Photo Studio
Services: A Case Study of PixelPop. Supervised by YUDHA HERYAWAN
ASNAWI and FUAD WAHDAN MUHIBUDDIN.

Self-photo studio services have gained popularity among students as an alternative
to capturing special moments. This study aims to analyze the attitudes of IPB
students toward self-photo studio services by evaluating service attributes such as
comfort, service quality, promotion, and pricing. Importance Performance Analysis
(IPA) and Fishbein multi-attribute analysis were applied to assess the importance
and performance of these attributes. The results indicate that studio comfort and
service quality achieved the highest performance, while promotional efforts need
improvement. Students from the 2020 and 2022 cohorts were identified as the most
potential market segments. Strategic recommendations include enhancing digital
promotion and deveping more inclusive services.
 
Keywords: consumer attitude, fishbein multi-attribute analysis, importance
performance analysis, photography services, self-photo studio.
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