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ABSTRAK 

SALSABILA DIANTI. Pengaruh Paparan Media Sosial, Gaya Hidup Sehat 

Berkelanjutan, dan Motivasi terhadap Perilaku Pembelian Susu pada Generasi Z.  

Dibimbing oleh ISTIQLALIYAH MUFLIKHATI.  

Industri susu Indonesia menunjukkan pertumbuhan yang positif seiring 

meningkatnya kesadaran akan pola hidup sehat. Namun, konsumsi susu pada 

Generasi Z masih tergolong rendah meskipun telah terpapar tren gaya hidup sehat 

dan aktif di media sosial. Penelitian ini bertujuan untuk menganalisis pengaruh 

paparan media sosial, gaya hidup sehat berkelanjutan, dan motivasi terhadap 

perilaku pembelian susu pada Generasi Z. Penelitian menggunakan pendekatan 

kuantitatif dengan metode survei online terhadap 288 responden berusia 13–28 

tahun yang berdomisili di Indonesia dan memiliki pengalaman membeli serta 

mengonsumsi susu. Analisis dilakukan dengan statistik deskriptif, korelasi 

Spearman, dan Structural Equation Modeling (SEM) menggunakan SmartPLS. 

Hasil menunjukkan bahwa paparan media sosial berpengaruh signifikan terhadap 

gaya hidup sehat berkelanjutan dan motivasi, secara tidak langsung memengaruhi 

perilaku pembelian susu. Sebaliknya, gaya hidup sehat berkelanjutan dan motivasi 

terbukti memiliki pengaruh signifikan terhadap perilaku pembelian susu. Penelitian 

ini memberikan kontribusi untuk pemahaman perilaku konsumsi susu Generasi Z 

dan menjadi referensi bagi peneliti selanjutnya. 

Kata Kunci: gaya hidup sehat berkelanjutan, generasi Z, motivasi, paparan media 

sosial, perilaku pembelian, susu 

ABSTRACT 

SALSABILA DIANTI. The Influence of Social Media Exposure, Sustainable 

Healthy Lifestyle, and Motivation on Milk Purchasing Behavior in Generation Z.  

Supervised by ISTIQLALIYAH MUFLIKHATI.  

The Indonesian dairy industry shows positive growth along with increasing 

awareness of healthy lifestyles. However, milk consumption among Generation Z 

is still relatively low despite being exposed to healthy and active lifestyle trends on 

social media. This study aims to analyze the influence of social media exposure, 

sustainable healthy lifestyles, and motivation on milk purchasing behavior among 

Generation Z. The study used a quantitative approach with an online survey method 

of 288 respondents aged 13–28 years who live in Indonesia and have experience in 

purchasing and consuming milk. The analysis was carried out using descriptive 

statistics, Spearman correlation, and Structural Equation Modeling (SEM) using 

SmartPLS. The results showed that social media exposure has a significant effect 

on sustainable healthy lifestyle and motivation, indirectly influencing milk 

purchasing behavior. Conversely, sustainable healthy lifestyles and motivation were 

shown to have a significant effect on milk purchasing behavior. This study 

contributes to the understanding of Generation Z's milk consumption behavior and 

serves as a reference for further researchers. 

Keywords: generation Z, milk, motivation. purchasing behavior, social media 

exposure, sustainable healthy lifestyle 
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