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4 ABSTRAK

KHANSA ARISTYA PRAMESTI. Pengaruh Green Marketing terhadap
Sustainability Kandang Komunal SATRIA PADU melalui Theory of Planned
Behavior. Dibimbing oleh HARDIANA WIDYASTUTI.

Peternakan rakyat skala kecil berisiko mencemari lingkungan, sehingga
strategi Green Marketing diperlukan untuk mendorong Sustainability. Penelitian ini
menganalisis pengaruh Green Marketing terhadap Sustainability Kandang
Komunal SATRIA PADU dengan mediasi Attitude, Subjective Norm, dan
Perceived Behavioral Control (TPB). Seluruh 122 peternak menjadi responden
sensus, data dikumpulkan melalui kuesioner skala Likert dan dianalisis
menggunakan SEM-PLS. Hasil menunjukkan Green Marketing berpengaruh positif
terhadap ketiga variabel TPB, namun hanya Atfitude dan Perceived Behavioral
Control yang meningkatkan Sustainability. Green Marketing juga berpengaruh
langsung dan tidak langsung terhadap Sustainability. Berdasarkan temuan tersebut,
implikasi manajerial disusun menggunakan kerangka PDCA, mencakup penguatan
promosi edukatif, pendampingan, teknologi pemasaran, pemantauan, dan perbaikan
strategi untuk mendukung Sustainability.
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Kata kunci: green marketing, kandang komunal, sustainability, theory of planned
behavior

ABSTRACT

KHANSA ARISTYA PRAMESTI. The Effect of Green Marketing on the
Sustainability of SATRIA PADU Communal Livestock through the Theory of
Planned Behavior. Supervised by HARDIANA WIDYASTUTI.

: Jaquins uesingaAuaw uep ue
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Small-scale livestock farming posed environmental risks, making green
marketing strategies essential to promote sustainability. This study analyzed the
effect of green marketing on the sustainability of SATRIA PADU Communal
Livestock, mediated by attitude, subjective norm, and perceived behavioral control
(TPB). A census was conducted on all 122 farmers, with data collected using a
Likert-scale questionnaire and analyzed using SEM-PLS. The results showed that
green marketing positively influenced all TPB variables however, only attitude and
perceived behavioral control enhanced sustainability. Green marketing also had
both direct and indirect effects on sustainability. Based on these findings,
managerial implications were formulated using the PDCA framework, covering the
strengthening of educational promotion, continuous assistance, marketing
5 technology utilization, monitoring, and strategy improvement to support
sustainability.
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Keywords: communal livestock, green marketing, sustainability, theory of planned
behavior
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Penulis dengan tulus menyampaikan rasa terima kasih yang mendalam
ada seluruh pihak yang telah memberikan bantuan, dukungan, dan doa selama
ses penyusunan karya ilmiah ini, yaitu:
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telah meluangkan waktu, tenaga, pikiran, dan memberikan arahan selama
proses penyusunan skripsi ini.

2. Dosen penguji, Ibu Farida Ratna Dewi, S.E., M.M. dan Pak Yunan
Kurniawan, S.T. dari pihak PT PLN Nusantara Power Tanjung Awar-Awar,
atas waktu, perhatian, dan masukan yang diberikan selama proses ujian.

3. PT PLN Nusantara Power Tanjung Awar-Awar, yang telah memfasilitasi -
dan mendukung penulis dalam melaksanakan penelitian ini, khususnya
melalui program Kandang Komunal SATRIA PADU.

4. Kedua orang tua tercinta, Bapak Aries Triawan dan Ibu Retno Wulandari,
serta adik tersayang Kharina Aristya Dwiandari, atas segala doa, kasih
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