




I 
I 

r 

l 
I 

l 

I 
I 
[ 
I , 
r 
I 

, 

) 
t 
I 

Media Gizi & Keluarga, 1993, XVD (I): 22-29 

THE IMPACT OF PRICE INFORMATION ON 
CONSUMER PURCHASE BEHAVIOUR 1 > 

(Pengaruh lnfonnasi Harga Terhadap Perilaku Konswnen) 

Ujang Swnarwan 2' 

ABSTRAK. Tujuan dari paper ini adalah untuk menganalisa pengaruh infonnasi harga 
terhadap perilaku konsumen dalam membeli dan keuntungan yang diperoleh konsumen. 
Hasil kajian pustaka menunjukkan bahwa harga barang berpengaruh nyata terhadap 
persepsi konsumen akan mutu barang yang dibelinya. lnfonnasi harga barang sangat 
penting sebagai bahan pertimbangan dalam pengambilan keputusan bagi konsumen. 
Konsumen yang mengetahui bermacam-macam harga barang akan memperoleh keun­
tungan dalam bentuk harga yang murah dari barang yang dibelinya. Namun infonnasi 
harga bukanlah satu-satunyafaktor yang berpengaruh terhadap perilaku konsumen 
dalam membeli. 

INTRODUCTION 

Consumption is a main activity of much 
human behaviour. Some of our time is spent 
acquiring financial resources to be con­
sumers. Human beings as consumers must 
make some activities in order to obtain their 
necessary goods and services. These activi­
ties which are related to their consumption 
then become important elements of human 
behaviour. Buying is one of these activities, 
this is the frequent activity of consumer 
because most of products needed by con­
sumers must be obtained in the market. 
Market provides many alternatives of pro­
ducts and services. Consumers must be intel­
ligent buyers in the market to select their 
necessities which meet their preferences. 
Lea, Tarpy and Webley (1987) pointed out 
that as a buyer, consumer should make a 
series of choices. The consumer must decide 
whether or not to buy a certain commoditiy, 
to visit a particular shopping area, to enter a 
particular shop and to buy a particular quanti­
ty. 
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Consumers interact with their environ­
ment. Their behaviour in the market is influ­
enced by their family, social and cultural, . 
economic and business environment. Con­
sumers are the focus of considerable influ-

. ence attempts by business organizations. 
These companies try to motivate consumers 
to purchase their products. Businesses influ­
ence consumers by providing information 
through advertising. This information may 
include types of products made available, 
product features, where products can be 
bougth, business attitudes, product quality, 
prices, service offered and store hours. 
Consumers can evaluate and compare 
different information and then decide their 
choice as to which product or store offers 
them the best advantages. Information may 
not be the the only factor influencing con­
sumer's decision, but this factor is an impor­
tant element for consumers as a basis for 
evaluating and comparing among alterna­
tives. Among many attributes of products, 
price information can be considered as one of 
the most important information needed by 
consumers. From the economic point of 
view, price plays an important role as con­
straint factor in consumer's choice. From the 
psychological aspect of consumer, price may 
















