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ABSTRAK 

PRAMESI NINDA RAMADHANI. Pengaruh Penerapan Cashless-Only terhadap 

Keputusan Pembelian Konsumen pada Outlet F&B di Daerah Khusus Jakarta. 

Dibimbing oleh ANITA PRIMASWARI WIDHIANI dan POPONG 

NURHAYATI. 

Penelitian ini meneliti dampak penerapan cashless-only terhadap keputusan 

pembelian konsumen F&B di Daerah Khusus Jakarta dengan responden Gen Z dan 

Gen Y menggunakan metode SEM-PLS. Hasil penelitian menunjukkan bahwa 

penerapan cashless-only tidak berpengaruh langsung terhadap keputusan 

pembelian, namun melalui persepsi kemudahan dan persepsi manfaat pengaruhnya 

menjadi signifikan. Sistem yang dianggap mudah, aman, dan efisien meningkatkan 

kepercayaan serta dorongan konsumen untuk membeli. Penelitian menyimpulkan 

bahwa keberhasilan penerapan cashless-only bergantung pada persepsi positif 

konsumen. Pelaku usaha disarankan menyederhanakan sistem, memberikan 

edukasi, serta menawarkan insentif dan opsi cashless-preferred agar transisi 

menuju pembayaran digital lebih inklusif. 

Kata Kunci: Cashless, Keputusan Pembelian, Persepsi Kemudahan, Persepsi 

Manfaat 

 

ABSTRACT 
 

PRAMESI NINDA RAMADHANI. The Effect of Cashless-Only Payment 

Implementation on Consumer Purchase Decisions at Food and Beverage Outlets in 

the Special Capital Region of Jakarta. Supervised ANITA PRIMASWARI 

WIDHIANI and POPONG NURHAYATI. 

 

This study examines the impact of cashless-only implementation on 

consumer purchasing decisions in F&B outlets in the Special Capital Region of 

Jakarta, involving Gen Z and Gen Y respondents using the SEM-PLS method. The 

results show that cashless-only implementation does not have a direct effect on 

purchasing decisions; however, through perceived ease of use and perceived 

usefulness, the influence becomes significant. A system that is considered easy, 

secure, and efficient increases consumer trust and purchasing motivation. The study 

concludes that the success of cashless-only implementation depends on consumers’ 

positive perceptions. Business owners are advised to simplify the system, provide 

user education, and offer incentives and cashless-preferred options to ensure a more 

inclusive transition toward digital payments. 

Keywords: Cashless, Purchase Decision, Perceived Ease of Use, Perceived 

Usefulness. 
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