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ABSTRAK

PUTRI ALYA LUTFIYAH. Pengaruh Rebranding terhadap Brand Image dan
Minat Beli Ulang Innisfree. Dibimbing oleh SITI JAHROH dan ANGGI
MAYANG SARI.

Penelitian ini dilatarbelakangi oleh penurunan penjualan Innisfree pada
periode 2017-2023 dan adanya sentimen negatif terkait strategi rebranding di tahun
2023. Penelitian ini bertujuan untuk mengidentifikasi karakteristik responden yang
merupakan konsumen Innisfree, menganalisis pengaruh rebranding terhadap minat
beli ulang, baik secara langsung, maupun tidak langsung melalui brand image
sebagai variabel mediasi. Penelitian ini dilakukan pada November 2023 hingga Juni
2025 menggunakan metode kuantitatif dengan analisis SEM-PLS terhadap 260
responden. Hasil penelitian menunjukkan bahwa karakteristik konsumen
didominasi oleh kelompok usia 18-24 tahun di Pulau Jawa dengan penghasilan
Rp3.000.000-Rp5.000.000. Temuan membuktikan bahwa rebranding berpengaruh
positif dan signifikan terhadap minat beli ulang secara langsung maupun melalui
mediasi brand image. Rekomendasi strategi yang diusulkan antara lain optimalisasi
influencer marketing, pemanfaatan teknologi AR skin analysis, serta penyediaan
produk ukuran mini untuk meningkatkan retensi pelanggan.

Kata kunci: influencer marketing, retensi pelanggan, SEM PLS, sentimen
konsumen

ABSTRACT

PUTRI ALYA LUTFIYAH. The Effect of Rebranding on Innisfree's Brand
Image and Repurchase Intention. Supervised by SITI JAHROH and ANGGI
MAYANG SARI.

This study was motivated by the decline in Innisfree’s sales during the
2017-2023 period and the emergence of negative consumer sentiment toward the
2023 rebranding strategy. The objectives of this study were to identify the
characteristics of Innisfree consumers and to analyze the effect of rebranding on
repurchase intention, both directly and indirectly through brand image as a
mediating variable. This study was conducted from November 2023 to June 2025
using a quantitative approach with SEM-PLS analysis involving 260 respondents.
The results indicated that the majority of respondents were aged 18-24 years,
resided on the island of Java, and had a monthly income ranging from IDR
3,000,000 to IDR 5,000,000. The findings demonstrated that rebranding had a
positive and significant effect on repurchase intention, both directly and indirectly
through brand image. Strategic recommendations included optimizing influencer
marketing, utilizing AR skin analysis technology, and offering mini-sized products
to enhance customer retention.

Keywords:  customer retention, consumer sentiment, influencer marketing,
SEM PLS
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