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ABSTRAK

MUHAMMAD AURELIO REYHAN QOMMARRUDIN. Pengaruh UGC Tiktok
dan Past Experience terhadap Purchase Intention Paket Wisata Desa Wisata Cibuntu,
Kabupaten Kuningan. Dibimbing oleh POPONG NURHAYATI dan ASADUDDIN
ABDULLAH

Transformasi teknologi digital telah mengubah cara konsumen dalam
memperoleh informasi, dengan pergeseran dari media tradisional ke media baru
yang lebih interaktif. Di tengah informasi digital ini, muncul sebuah kekuatan baru
vang dapat memengaruhi opini publik dan keputusan konsumen yaitu User-
Generated Content (UGC). Desa Wisata Cibuntu sebagai desa yang melihat
besarnya potensi UGC ini memiliki permasalahan di mana lebih dari 700 video
YUGC TikTok tentang desa ini tidak selaras dengan rendahnya engagement rate dan
jumlah kunjungan yang menyoroti adanya kesenjangan efektivitas UGC. Penelitian
ini bertujuan untuk menganalisis kondisi UGC, past experience, dan purchase
intention, serta menguji pengaruh UGC dan past experience terhadap purchase
intention. Purposive sampling digunakan untuk menganalisis data survei dari 161
pengguna TikTok selama periode Maret-Juni 2025 menggunakan SEM-PLS. Hasil
analisis statistik deskriptif ditemukan bahwa kondisi setiap variabel positif.
Pengaruh UGC dan past experience terhadap purchase intention terbukti tidak
terjadi secara langsung, melainkan sepenuhnya dimediasi secara signifikan
oleh attitude dan subjective norms. Berdasarkan temuan ini, direkomendasikan
strategi pemasaran  berbasis kerangka RACE yang berfokus pada
penguatan attitude dan subjective norms untuk mengubah tingginya minat
rekomendasi menjadi konversi dan loyalitas wisatawan.

Kata kunci: Past Experience, Purchase Intention, SEM-PLS, TikTok, UGC.



ABSTRAK

MUHAMMAD AURELIO REYHAN QOMMARRUDIN. The Influence of UGC
TikTok and Past Experience on Purchase Intention of Desa Wisata Cibuntu Tour
Packages, Kuningan Regency. Supervised by POPONG NURHAYATI and
ASADUDDIN ABDULLAH

The transformation of digital technology has changed the way consumers
obtain information, shifting from traditional media to new, more interactive media.
Amidst this digital information, a new force has emerged that can influence public
opinion and consumer decisions, User-Generated Content (UGC). Desa Wisata
Cibuntu, a village that recognizes the enormous potential of UGC, faces a problem
where more than 700 UGC TikTok videos about the village are not aligned with the
low engagement rate and number of visits, highlighting a gap in UGC effectiveness.
This study aims to analyze the conditions of UGC, past experience, and purchase
intention, and examine the influence of UGC and past experience on purchase
intention. Purposive sampling was used to analyze survey data from 161 TikTok
users during the period March-June 2025 using SEM-PLS. The results of descriptive
statistical analysis found that the condition of each variable was positive. The
influence of UGC and past experience on purchase intention was proven not to occur
directly, but was fully mediated significantly by attitude and subjective norms. Based
on these findings, a marketing strategy based on the RACE framework is
recommended that focuses on strengthening attitude and subjective norms to
transform high interest in recommendations into conversion and tourist loyalty.

Keywords: Past Experience, Purchase Intention, SEM-PLS, TikTok, UGC.
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