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RINGKASAN 

 

Luat Paska Sipahutar Perancangan Website Informasi Produk Usaha Mikro Kecil 

dan Menengah sebagai Media Promosi dan Penghubung Konsumen. Dibimbing 

oleh Muhammad Findi dan Shelvie Nidya Neyman. 

 

UMKM (Usaha Mikro, Kecil, dan Menengah) memiliki peran penting dalam 

perekonomian daerah dan nasional. Kementerian Koperasi dan UKM berperan 

dalam meningkatkan pendapatan masyarakat serta memperluas lapangan kerja, 

terutama di daerah berkembang diantaranya Kabupaten Bekasi. Ditengah arus 

globalisasi dan digitalisasi, banyak UMKM yang masih mengandalkan metode 

promosi konvensional, sehingga keterbatasan dalam menjangkau pasar menjadi 

tantangan utama Kabupaten Bekasi, UMKM berkembang seperti makanan, 

kerajinan tangan, fashion, dan produk berbasis teknologi. Pelaku UMKM yang 

masih menghadapi keterbatasan dalam mengakses pasar yang lebih luas, terutama 

akibat minimnya pemanfaatan teknologi digital untuk promosi dan pemasaran. 

UMKM masih mengandalkan metode promosi konvensional seperti bazar lokal, 

brosur, dan promosi mulut ke mulut, menyebabkan keterbatasan dalam menjangkau 

konsumen potensial yang lebih luas skala regional, nasional dan global. Kurangnya 

akses terhadap platform digital yang terintegrasi juga menghambat perkembangan 

jaringan usaha dan peluang ekspansi pasar. 

Penelitian dilaksanakan kabupaten Bekasi, Provinsi Jawa Barat. Pengambilan 

data produk UMKM diantaranya olahan industri makanan, minuman, dan sandang. 

Pengisian kuisoner dilakukan pada pengguna website yang dibuat. Perancangan 

website menggunakan laptop lenovo dengan spesifik Accelerated Processing Unit 

A8-6410, 4 gigabyte Random Access Memory dan sistem operasi windows 10 pro.  

Total 150 produk UMKM meliputi tas kulit, kain perca, tusuk silang, tenun 

dan kerajinan. Makanan olahan diantaranya lumpia, brownies, kue pia, nata de 

coco, lapis legit, keripik jagung, keripik buah, dan bandeng presto, serta minuman 

tradisional. Dengan menggunakan rebranding dalam menarik pelanggan dengan 

desain logo bernama www.produkumkmsejahtera.com. Membuat tampilan desain 

web UMKM, teknologi CSS dan HTML digunakan. Uji validitas dilakukan pada 

50 responden dapat disimpulkan seluruh item instrumen penelitian dinyatakan 

benar terhadap produk UMKM memiliki korelasi item total > 65,468. Setelah diuji 

dengan metode alpha Cronbach, variabel ini memiliki nilai alfa Cronbach 0,956, 

yang menunjukkan bahwa reliabilitasnya baik dan dapat diterima dengan nilai di 

atas 0,60. 

Kata Kunci: Peluang UMKM Bekasi, Promosi UMKM, dan Market. 

 

 

 

 

 

 



 
 

 

 

SUMMARY 

 

Luat Paska Sipahutar Designing a Website for Information on Micro, Small and 

Medium Enterprises Products as a Promotional Media and Consumer. Supervised 

by Muhammad Findi and Shelvie Nidya Neyman. 

 

MSMEs (Micro, Small, and Medium Enterprises) have an important role in 

the regional and national economy. The Ministry of Cooperatives and SMEs plays 

a role in increasing people's income and expanding employment opportunities, 

especially in developing areas including Bekasi Regency. In the midst of 

globalization and digitalization, many MSMEs still rely on conventional 

promotional methods, so that limitations in reaching the market are the main 

challenge in Bekasi Regency, MSMEs are developing such as food, handicrafts, 

fashion, and technology-based products. MSME actors who still face limitations in 

accessing a wider market, especially due to the minimal use of digital technology 

for promotion and marketing. MSMEs in Bekasi Regency still rely on conventional 

promotional methods such as local bazaars, brochures, and word of mouth 

promotions, causing limitations in reaching potential consumers on a wider 

regional, national and global scale. Lack of access to an integrated digital platform 

also hampers the development of business networks and market expansion 

opportunities.  

The study was conducted in Bekasi Regency, West Java Province. Data 

collection on MSME products included processed food, beverage, and clothing 

industries. The questionnaire was filled out on users of the website that was created. 

Website design using a Lenovo laptop with specific Accelerated Processing Unit 

A8-6410, 4 gigabytes of Random Access Memory and Windows 10 Pro operating 

system. 

Amount 150 MSME products include leather bags, patchwork, cross stitch, 

weaving and crafts. Processed foods include spring rolls, brownies, pia cakes, nata 

de coco, lapis legit, corn chips, fruit chips, and presto milkfish, as well as traditional 

drinks. By using rebranding to attract customers with a logo design called 

www.produkumkmsejahtera.com. Creating an MSME web design display, CSS and 

HTML technology are used. Validity tests were carried out on 50 respondents, it 

can be concluded that all research instrument items were declared correct against 

MSME products having a total item correlation> 65.468. After being tested using 

the Cronbach alpha method, this variable has a Cronbach alpha value of 0.956, 

which indicates that its reliability is good and acceptable with a value above 0.60. 

Keywords: Bekasi MSME Opportunities, MSME Promotion, and Market. 
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