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ABSTRAK 

 
TAZKIAH SYIFA ULAYA. Platform Digital dan Konsumsi Junk Food pada 

Mahasiswa (Kasus: Mahasiswa Departemen Sains Komunikasi dan Pengembangan 

Masyarakat, Angkatan 2021, Institut Pertanian Bogor). Dibimbing oleh NURAINI 

WAHYUNING PRASODJO. 

Kemudahan layanan pada platform e-commerce dan paparan berbagai konten 

digital terkait makanan di media sosial membuat mahasiswa lebih mudah 

mengakses junk food, yang berkontribusi pada masalah kesehatan remaja, seperti 

hipertensi, diabetes, dan obesitas. Penelitian ini bertujuan menganalisis hubungan 

antara tingkat penggunaan e-commerce dan media sosial dengan konsumsi junk 

food, serta hubungan antara karakteristik mahasiswa dengan tingkat penggunaan e-

commerce dan media sosial, pada mahasiswa Departemen Sains Komunikasi dan 

Pengembangan Masyarakat, angkatan 2021, Institut Pertanian Bogor. Penelitian ini 

menggunakan pendekatan kuantitatif yang didukung oleh data kualitatif. 

Responden dipilih dengan metode simple random sampling berdasarkan jenis 

kelamin secara proporsional, dengan jumlah 56 responden. Hasil penelitian secara 

keseluruhan menunjukkan adanya hubungan signifikan positif antara tingkat 

penggunaan e-commerce dan media sosial dengan konsumsi junk food mahasiswa, 

serta hubungan signfikan positif antara karakteristik mahasiswa dengan tingkat 

penggunaan e-commerce dan media sosial. 

Kata kunci: e-commerce, junk food, mahasiswa, media sosial, platform digital. 

 

ABSTRACT 

 
TAZKIAH SYIFA ULAYA. Digital Platforms and Junk Food Consumption in 

College Students (Case: Students of the Department of Science Communication and 

Community Development, Year of 2021, IPB University). Supervised by 

NURAINI WAHYUNING PRASODJO. 

The ease of service in e-commerce platforms and exposure to various digital 

content about food on social media make it easier for college students to access junk 

food, which contributes to adolescent health problems, such as hypertension, 

diabetes, and obesity. This study aims to analyze the correlation between the level 

of use of e-commerce and social media with junk food consumption, and the 

correlation between student characteristics and the level of use of e-commerce and 

social media in students of the Department of Science Communication and 

Community Development, year of 2021, IPB University. This research uses a 

quantitative approach supported by qualitative data. Respondents were selected 

using simple random sampling method based on gender proportionally, with 56 

respondents. The overall results indicated a positive significant correlation between 

the level of use of e-commerce and social media with students' junk food 

consumption, and a significant positive correlation between student characteristics 

and the level of use of e-commerce and social media. 

Keywords: e-commerce, junk food, college students, social media, digital platform. 
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