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ABSTRAK 
 

ELSYAHRA RIESKIZA MARTHA. Pengaruh pengetahuan, awareness, dan 

perceived risk minuman berpemanis terhadap perilaku pembelian minuman 

berpemanis kekinian pada generasi z. Dibimbing oleh MEGAWATI 

SIMANJUNTAK. 

 

Minuman berpemanis atau sugar-sweetened beverages (SSB) telah menjadi 

tren minuman kekinian di berbagai kalangan, termasuk generasi Z. Namun, 

kegemaran dalam mengonsumsi minuman berpemanis dapat mengakibatkan 

dampak buruk, terutama pada kesehatan diri konsumen. Penelitian ini bertujuan 

untuk mengidentifikasi dan menganalisis pengaruh pengetahuan, awareness, dan 

perceived risk minuman berpemanis terhadap perilaku pembelian minuman 

berpemanis pada generasi Z. Penelitian ini bersifat kuantitatif dengan teknik 

survei pada 272 responden dari mahasiswa Generasi Z yang pernah meminum 

minuman berpemanis selama satu bulan terakhir. Analisis data dilakukan dengan 

statistik deskriptif dan SEM menggunakan bantuan aplikasi SPSS 26 dan 

SmartPLS. In-depth interview dilakukan dengan melibatkan 6 responden untuk 

menegaskan beberapa jawaban responden dalam kuesioner yang sebarkan. Hasil 

penelitian menunjukkan bahwa variabel pengetahuan, awareness, dan perceived 

risk berada pada kategori sedang, sedangkan variabel perilaku pembelian 

minuman berpemanis berada pada kategori rendah. Selain itu, pengetahuan, 

awareness, dan perceived risk minuman berpemanis berpengaruh negatif 

signifikan terhadap perilaku pembelian minuman berpemanis. Hasil analisis juga 

menunjukkan bahwa pengetahuan dan awareness berpengaruh positif signifikan 

terhadap perceived risk. Disisi lain, variabel pengetahuan tidak berpengaruh 

secara signifikan terhadap awareness. Semakin tinggi pengetahuan, maka belum 

tentu dapat meningkatkan awareness.  

 

Kata kunci : Awareness, Generasi Z, Minuman Berpemanis, Pengetahuan, 

Perceived Risk, Perilaku Pembelian 

 

ABSTRACT 
 

ELSYAHRA RIESKIZA MARTHA. The influence of knowledge, awareness, and 

perceived risk of sweetened beverages on purchasing behavior of contemporary 

sweetened beverages in generation z. Supervised by MEGAWATI 

SIMANJUNTAK. 

 

Sugar-sweetened beverages (SSB) have become a trending beverage 

among various groups, including Generation Z. However, the habit of consuming 

sweetened beverages can have negative impacts, especially on consumers' health. 

This study aimed to identify and analyze the influence of knowledge, awareness, 

and perceived risk of sweetened beverages on the purchasing behavior of 

sweetened beverages in Generation Z. This study is quantitative, with a survey 

technique on 272 respondents from Generation Z College students who have 

consumed sweetened beverages in the past month. Data analysis was carried out 



 
 

using descriptive statistics and SEM using SPSS 26 and SmartPLS applications. 

In-depth interviews were conducted with 6 respondents to confirm some of the 

respondents' answers in the distributed questionnaire. The results of the study 

showed that the variables of knowledge, awareness, and perceived risk were in 

the moderate category, while the variable of purchasing behavior of sweetened 

beverages was in the low category. In addition, knowledge, awareness, and 

perceived risks of sweetened beverages had a significant negative effect on the 

purchasing behavior of sweetened beverages. The results of the analysis also 

showed that knowledge and awareness had a significant positive effect on 

perceived risk. However, the knowledge variable did not significantly affect 

awareness. The higher the knowledge, the less likely it is to increase awareness. 

Keywords: Awareness, Knowledge, Generation Z, Perceived Risk, Purchasing 

Behavior, Sweetened Beverages 
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