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ABSTRAK 

YUDA MAHENDRA. Strategi Pengembangan Aplikasi Investasi untuk Generasi 
X dan Baby boomers Studi Kasus: Aplikasi XYZ Dibimbing oleh 
RETNANINGSIH dan ASADUDDIN ABDULLAH. 

 Meskipun total aset Generasi X dan Baby Boomers sembilan kali lebih besar 
dibandingkan dengan Generasi Z dan Milenial, aplikasi investasi saham masih 
jarang menargetkan kedua generasi tersebut. Namun, mereka dapat menjadi sumber 
pendapatan yang signifikan bagi broker investasi. Penelitian ini bertujuan 
merumuskan strategi pengembangan aplikasi investasi dengan mengidentifikasi 
karakteristik dan perilaku pengguna aplikasi XYZ serta menganalisis faktor yang 
memengaruhi pemilihan aplikasi oleh Generasi X dan Baby Boomers. Penelitian ini 
menggunakan teknik penarikan sampel non probability sampling dengan metode 
purposive sampling. Hasil penelitian menunjukan bahwa perceived of usefulness 
dan perceived ease of use berpengaruh signifikan terhadap niat penggunaan, 
Rekomendasi pengembangan aplikasi XYZ adalah fitur one-click buy and sell 
untuk transaksi cepat, AI chat support untuk layanan pelanggan, panduan interaktif, 
serta antarmuka sederhana, responsif, dan kompatibel dengan perangkat berlayar 
lebar. Langkah-langkah ini diharapkan dapat meningkatkan pengalaman pengguna, 
khususnya bagi Generasi X dan Baby Boomers. 

Kata Kunci: Aplikasi investasi, Generasi X, Baby boomers, Percieved ease of use, 
Perceived risk, Perceived Usefullness 

ABSTRACT 

YUDA MAHENDRA. Development Strategy for Investment Applications for 
Baby boomers: A Case Study of XYZ Application. Supervised by 
RETNANINGSIH and ASADDUDIN ABDULLAH. 

Although the total assets of Generation X and Baby Boomers are nine times 
larger than those of Generation Z and Millennials, stock investment applications 
still rarely target these two generations. However, they have the potential to become 
a significant source of revenue for investment brokers. This research aims to 
formulate a strategy for the development of investment applications by identifying 
the characteristics and behaviors of users of the XYZ application, as well as 
analyzing the factors that influence app selection among Generation X and Baby 
Boomers.This study employs a non-probability sampling technique using purposive 
sampling. The findings indicate that perceived usefulness and ease of use 
significantly influence behavior intention. Recommendations for the development 
of the XYZ application including features such as one-click buy and sell for quick 
transactions, AI chat support for customer service, interactive guides, as well as a 
simple, responsive interface compatible with wide-screen devices. These steps are 
expected to enhance user experience, particularly for Generation X and Baby 
Boomers. 

Keywords: Investment Application, Generation X, Baby boomers, Percieved ease 
of use, Perceived risk, Perceived Usefullness   
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