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ABSTRAK 

MUHAMMAD ISLAHUL ISLAM. Analisis Pengaruh Promosi Flash Sale 
Toko terhadap Impulsive Buying Konsumen Wainmart Medan di Marketplace 
Shopee. Dibimbing oleh ARIF IMAM SUROSO dan ANI NURAISYAH. 

Wainmart Medan mulai menerapkan promosi flash sale toko di Shopee pada 
November 2023. Sebagai seller yang baru menerapkan flash sale toko, Wainmart 
Medan memerlukan strategi yang dapat membantu mengoptimalisasi promosi  flash 
sale toko tersebut karena sebelumnya Wainmart Medan tidak memenuhi target 
penjualannya. Penelitian ini mengeksplorasi pengaruh kelangkaan kuantitas dan 
waktu serta perceived arousal (rangsangan) terhadap impulsive buying (pembelian 
spontan) konsumen Wainmart Medan di Shopee. Penelitian ini melibatkan 160 
responden yang mengisi kuesioner, kemudian dianalisis menggunakan metode 
deskriptif dan SEM-PLS. Hasil analisis menunjukkan bahwa kelangkaan kuantitas 
dan keterbatasan waktu secara signifikan memengaruhi perceived arousal, yang 
selanjutnya memiliki dampak signifikan terhadap perilaku pembelian impulsif. 
Implikasi manajerial yang disarankan meliputi pengoptimalan strategi kelangkaan, 
peningkatan antusiasme melalui flash sale, penggunaan teori Competitive Arousal 
Model (CAM), serta pemilihan waktu flash sale yang tepat. Pemantauan dan 
penyesuaian strategi secara berkala juga disarankan untuk memastikan efektivitas 
yang berkelanjutan. 
Kata kunci:  analisis SEM-PLS, flash sale, impulsive buying, marketplace, 
perceived arousal 

 
ABSTRACT 

MUHAMMAD ISLAHUL ISLAM. Analysis of the Effect of Store Flash Sale 
Promotion on Impulsive Buying of Wainmart Medan Consumers in the Shopee 
Marketplace. Supervised by ARIF IMAM SUROSO and ANI NURAISYAH.  

 
Wainmart Medan began implementing store flash sale promotions on 

Shopee in November 2023. As a seller newly adopting store flash sales, Wainmart 
Medan requires strategies to optimize these promotions, as the store previously 
failed to meet its sales targets. This study explores the influence of quantity and 
time scarcity and perceived arousal on impulsive buying of Wainmart Medan 
consumers at Shopee. This study involved 160 respondents who completed 
questionnaires, which were then analyzed using descriptive methods and SEM-PLS. 
The analysis results indicate that quantity scarcity and time limitation significantly 
influence perceived arousal, which, in turn, has a significant impact on impulsive 
buying behavior. Suggested managerial implications include optimizing scarcity 
strategies, increasing enthusiasm through flash sales, using the Competitive Arousal 
Model (CAM) theory, and choosing the right flash sale time. Regular monitoring 
and adjustment of the strategy is also recommended to ensure continued 
effectiveness.  
Keywords: flash sale, impulsive buying, marketplace, perceived arousal, SEM-PLS 
analysis  
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