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ABSTRAK

VIRNA KERYN PATRICIA HUTAJULU. Pengaruh Motivasi, Gaya Hidup,
Word of Mouth, dan Minat Beli terhadap Keputusan Pembelian Minuman Isotonik.
Dibimbing oleh MEGAWATI SIMANJUNTAK.

Aktivitas yang dilakukan oleh mahasiswa yang mengikuti UKM memiliki
potensi dehidrasi. Cairan tubuh yang tidak terpenuhi dapat mempengaruhi performa
olahraga serta fokus atlet. Salah satu cara untuk menjaga keseimbangan cairan tubuh
adalah dengan mengonsumsi minuman isotonik. Beberapa faktor yang
memengaruhi keputusan pembelian minuman isotonik adalah gaya hidup dan word
of mouth. Maka dari itu penelitian ini bertujuan untuk mengidentifikasi karakteristik
responden, motivasi, gaya hidup, word of mouth, minat beli, dan keputusan
pembelian minuman isotonik, menganalisis pengaruh motivasi, gaya hidup, word of
mouth terhadap minat beli minuman isotonik, serta menganalisis pengaruh motivasi,
gaya hidup, word of mouth, dan minat beli terhadap keputusan pembelian minuman
Isotonik. Penelitian ini menggunakan metode non-probability sampling dengan
teknik sensus. Populasi dalam penelitian ini adalah mahasiswa yang tergabung di 10
UKM olahraga. Pengumpulan data dilakukan dengan teknik survei menggunakan
kuesioner kepada 225 mahasiswa yang ikut tergabung dalam UKM olahraga.
Analisis data menggunakan SPSS dan SEM. Hasil penelitian menunjukkan terdapat
pengaruh yang positif signifikan antara motivasi, gaya hidup,word of mouth terhadap
minat beli. Hasil penelitian juga menunjukkan bahwa motivasi, gaya hidup, dan
minat beli berpengaruh signifikan terhadap keputusan pembelian minuman isotonik.

Kata kunci: gaya hidup, keputusan pembelian, minat beli, minuman isotonik.
motivasi, word of mouth.

ABSTRACT

VIRNA KERYN PATRICIA HUTAJULU. The Influence of Motivation,
Lifestyle, Word of Mouth, And Purchase Intention on Isotonic Drinks Purchase
Decision. Supervised by MEGAWATI SIMANJUNTAK.

Activities carried out by students who participate in sports club have potential
for dehydration. Unfulfilled body fluids can affect sports performance and athlete
focus. One way to maintain the balance of body fluids is to consume isotonic drinks.
Several factors that influence isotonic drinks purchase decisions are lifestyle and
word of mouth. Therefore, this study aims to identify respondent characteristics,
motivation, lifestyle, word of mouth, purchase intention, and purchase decisions for
Isotonic drinks, analyze the effect of motivation, lifestyle, word of mouth on
Isotonic drinks purchase intention, and analyze the effect of motivation, lifestyle,
word of mouth, and purchase intention on isotonic drinks purchase decisions.
Method in this study is non-probability sampling with census technique. The
nopulation in this study were students who were members of 10 sports club. Data
collection was carried out using a survey technique using a questionnaire to 225
students who were members of sports club. Data analysis used SPSS and SEM. The



lifestyle, and buying interest have a significant effect on purchasing decisions for
intention, word of mouth.

results showed that there was a significant positive influence between motivation,
lifestyle, word of mouth on buying interest. The results also show that motivation,
isotonic drinks.

Keywords: isotonic drinks purchase decision, lifestyle, motivation, purchase
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