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ABSTRAK

NISRINA RAFELIA MAULA. Faktor yang Memengaruhi Minat Beli
Muslim Generasi Z terhadap Skincare Halal Ramah Lingkungan. Dibimbing oleh
MOHAMMAD IQBAL IRFANY.

Sektor industri kosmetik yang makin pesat saat ini juga diiringi dengan
meningkatnya masalah lingkungan. Sehingga membuat masyarakat lebih
menyadari masalah lingkungan dan mendorong konsumsi produk hijau, termasuk
skincare. Penelitian ini bertujuan untuk menganalisis karakteristik responden
muslim Generasi Z dan faktor-faktor yang memengaruhi dalam minat beli skincare
halal ramah lingkungan. Penelitian menggunakan metode analisis Structural
Equation Modelling-Partial Least Square (SEM-PLS). Hasil penelitian
menunjukan bahwa religiosity, environmental knowledge, eco-label berpengaruh
positif signifikan terhadap halal and green awareness. Terdapat hubungan positif
signifikan antara religiosity, halal and green awareness, green brand image
terhadap attitude. Selain itu, halal and green awareness dan attitude berpengaruh
positif signifikan terhadap purchase intention. Namun, environmental knowledge
tidak berpengaruh positif signifikan terhadap attitude.

Kata kunci: Generasi Z, purchase intention, SEM-PLS, skincare halal ramah
lingkungan

ABSTRACT

NISRINA RAFELIA MAULA. Factors Influencing Generation Z Muslim
Purchase Intention in Environmentally Friendly Halal Skincare. Supervised by
MOHAMMAD IQBAL IRFANY.

The cosmetics industry's rapid growth is accompanied by increasing
environmental concerns. Thus making people more aware of environmental issues
and encouraging the consumption of green products, including skincare. This study
aims to analyze the characteristics of Generation Z Muslim respondents and the
factors that influence the purchase intention of environmentally friendly halal
skincare. The research uses the Structural Equation Modeling-Partial Least Square
(SEM-PLYS) analysis method. The results showed that religiosity, environmental
knowledge, and eco-label significantly positively affected halal and green
awareness. There is a significant positive relationship between religiosity, halal
and green awareness, and green brand image on attitude. In addition, halal and
green awareness and attitude significantly positively affect purchase intention.
However, environmental knowledge has no significant positive effect on attitude.

Keywords: Generation Z, purchase intention, SEM-PLS, environmentally friendly
halal skincare
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