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ABSTRAK 

AZZAHRA PUTRI SANTI. Analisis Persepsi Produsen dan Konsumen Terhadap 

Dimensi Kualitas Furnitur Kayu dengan Metode Analytical Hierarchy Process 

Dibimbing oleh ISTIE SEKARTINING RAHAYU, dan VERA JUNITA BR 

SITANGGANG.  

Industri furnitur Indonesia tumbuh signifikan, mencapai 8,16% pada tahun 

2021. Memahami preferensi konsumen menjadi penting untuk menghadapi 

persaingan antar perusahaan furnitur. Penelitian ini menganalisis persepsi produsen 

dan konsumen terhadap dimensi kualitas furnitur kayu dengan metode Analytical 

Hierarchy Process (AHP). Melibatkan 7 perusahaan furnitur dan 30 konsumen. 

AHP menentukan prioritas kriteria dimensi kualitas: kinerja, fitur, daya tahan dan 

keandalan, kesesuaian, pelayanan, tampilan, dan persepsi kualitas. Hasil 

menunjukkan variasi persepsi konsumen berdasarkan jumlah pendapatan, jenis 

kelamin, dan usia. Kinerja dan daya tahan menjadi prioritas utama, terutama bagi 

konsumen berpendapatan rendah. Kesesuaian dan pelayanan juga penting, namun 

prioritasnya berbeda sesuai pendapatan. Tampilan dan fitur mendapatkan prioritas 

lebih rendah, sementara persepsi kualitas penting bagi konsumen berpendapatan 

tinggi. Persepsi produsen umumnya selaras dengan konsumen pada daya tahan dan 

keandalan, meski ada perbedaan pada kinerja dan pelayanan. 

Kata kunci: Analytical hierarchy process, dimensi kualitas, industri furnitur 

persepsi konsumen 

ABSTRACT 

AZZAHRA PUTRI SANTI. Analysis of Producers and Consumers Perceptions on 

the Quality Dimensions of Wooden Furniture Using the Analytical Hierarchy 

Process Method. Supervised by ISTIE SEKARTINING RAHAYU and VERA 

JUNITA BR SITANGGANG. 

The Indonesian furniture industry experienced significant growth, reaching 

8.16% in 2021. Understanding consumer preferences is crucial to addressing 

competition among furniture companies. This study analyzes the perceptions of 

producers and consumers regarding the quality dimensions of wooden furniture 

using the Analytical Hierarchy Process (AHP), which involves 7 furniture 

companies and 30 consumers. AHP determines the priority of quality dimension 

criteria: performance, features, durability and reliability, conformance, 

serviceability, aesthetics, and perceived quality. The results show variations in 

consumer perceptions based on total revenue, gender, and age. Performance and 

durability were top priorities, especially for lower-income consumers. 

Conformance and serviceability were also important, but their priorities were varied 

by income. Aesthetics and features received lower priority, while perceived quality 

was significant for higher-income consumers. Producer perceptions generally 

aligned with consumers on durability and reliability, though differences existed in 

performance and serviceability criteria. 

Keywords: Analytical hierarchy process, consumer perceptions, furniture industry, 

quality dimensions 
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