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ABSTRAK 

MUHAMMAD FARHAN FADILLAH. Proses Kreatif Video Editor Dalam 
Pembuatan Video Company profile di Sekolah Masjid Terminal Indonesia. 
Dibimbing oleh GURUH RAMDANI & HARRIES MARITHASARI. 
 

Company Profile menjadi salah satu cara yang digunakan oleh Sekolah Masjid 
Terminal Indonesia sebagai alat pengenalam dan promosi kepada masyarakat. 
Pembuatan video company profile ini dirancang sebagai media promosi untuk 
memperkenalkan Sekolah Masjid Terminal Indonesia sebagai sekolah gratis bagi 
masyarakat marginal terutama untuk anak-anak jalanan dan masyarakat kurang 
mampu. Dalam Pembuatan video company profile ini terdapat seorang video editor 
yang bertanggung jawab dalam proses editing video company profile ini. Tujuan 
proyek akhir ini  untuk menjelaskan proses kreatif dan peran video editor dalam 
pembuatan video company profile Sekolah Masjid Terminal Indonesia, Video 
editor dalam proses kreatif  diuraikan pada tahap pascaproduksi yang terdiri dari 
lima tahapan yaitu persiapan, offline editing, online editing, finishing dan export, 
dan review dan revisi. Teknik editing yang digunakan pada video company profile 
Sekolah Masjid Terminal Indonesia yaitu continuity editing seperti 30° rules,  pov 
cutting, continuity of screen direction, 18° rules, eyeline match, dan match cut. 
 
Kata-kata kunci: company profile , media promosi, proses kreatif, video editor 

 
 

ABSTRACT 
 

MUHAMMAD FARHAN FADILLAH. The Creative Process of a Video Editor in 
Producing a Company profile Video at the Indonesia Mosque Terminal School. 
Supervised by  GURUH RAMDANI & HARRIES MARITHASARI. 
 

A Company Profile is one of the methods used by Sekolah Masjid Terminal 
Indonesia as a tool for public introduction and promotion. The creation of this 
company profile video is designed as a promotional medium to introduce Sekolah 
Masjid Terminal Indonesia as a free school for marginalized communities, 
especially for street children and underprivileged communities. In the production 
of this company profile video, a video editor is responsible for the video editing 
process. The purpose of this final project is to explain the creative process and the 
role of the video editor in producing the company profile video for Sekolah Masjid 
Terminal Indonesia. The video editor's creative process is detailed in the post-
production stage, which consists of five stages: preparation, offline editing, online 
editing, finishing and export, and review and revision. The editing techniques used 
in the company profile video of Sekolah Masjid Terminal Indonesia include 
continuity editing such as the 30° rule, POV cutting, continuity of screen direction, 
180° rule, eyeline match, and match cut. 
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