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ABSTRAK 

ANDHIKA PRASETIADJI. Analisis Kepuasan Konsumen Kafe Indigo. 
Dibimbing oleh HARDIANA WIDYASTUTI. 

Pada dunia usaha kepuasan konsumen menjadi hal yang harus diprioritaskan 
dengan memperhatikan berbagai faktor. Pada kesempatan ini peneliti mengambil 
satu sampel kafe untuk melihat sejauh mana konsumen merasa puas dengan 
pelayanan serta produk mereka. Objek penelitian ini adalah Kafe Indigo. 
Penelitian ini dilakukan dari Agustus 2021 hingga Februari 2022 di kafe Indigo. 
Sampel penelitian ini adalah konsumen yang pernah berkunjung ke kafe Indigo 
selama periode Juli 2021 sampai Juni 2022. Tujuan dari penelitian ini adalah 
mengetahui sejauh mana konsumen kafe Indigo merasa puas terhadap kinerja 
yang diberikan pihak kafe Indigo. Metode pengolahan data menggunakan teknik 
analisis deskriptif, Importance Performance Analysis (IPA) dan Customer 
Satisfaction Index (CSI). Data dikumpulkan melalui alat bantu berupa kuesioner 
yang diberikan kepada 100 responden konsumen Kafe Indigo. Hasil dari analisis 
IPA terdapat tiga atribut yang harus diperbaiki yaitu variasi produk makanan dan 
minuman, bentuk atau tampilan produk makanan dan minuman, dan promosi 
melalui media sosial. Analisis CSI menunjukkan nilai tingkat kepuasan konsumen 
sebesar 72, . 

Kata kunci: bauran pemasaran, CSI, IPA, kafe, kepuasan konsumen  

 
ABSTRACT 

ANDHIKA PRASETIADJI. Indigo Cafe Consumer Satisfaction Analysis. 
Supervised by HARDIANA WIDYASTUTI. 

 
In the business world, customer satisfaction is something that must be 

prioritized with several factors. In this opportunity the author took one sample of 
cafe to saw the extent which consumers were satisfied with their services and 
products. The object of this research was Indigo cafe. This research was 
conducted from August 2021 to February 2022 at Indigo cafe. The Sample for this 
research was consumers who had visited Indigo café during the period July 2021 
to June 2022. The purpose of this study to saw how satisfied consumer to Indigo 
cafe perfomance. The data processing method uses descriptive analysis 
techniques, Importance Performance Analysis (IPA) and Customer Satisfaction 
Index (CSI). The data was collected with google form that shared to 100 
respondent who were visited Indigo Cafe. Based on data from the questionnaire, 
the results of the study showed there were three attribute that should be fixed, 
variation of food and drink, appearance of food and drink, social media 
promotion. CSI analysis showed the value of customer satisfaction level of 
72,81% which is consumers were satisfied with performance of Indigo Café. 

Keywords: cafe, consumer satisfication, CSI, IPA, marketing mix 
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