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SOROTAN 

AMALIA PUTRI KHALIDAH. Pengaruh Religiositas, Financial Literacy, Peer 

Influence, dan Self-Control terhadap Perilaku Konsumtif Generasi Z. Dibimbing 

oleh LILIK NOOR YULIATI. 

1. Penelitian ini membahas perilaku konsumtif pada generasi z, dengan tujuan 

untuk menganalisis pengaruh karakteristik dan antar variabel penelitian. 

2. Penelitian ini menggunakan metode voluntary sampling untuk menganalisis 

perilaku konsumtif 

3. Hasil penelitian menunjukkan bahwa adanya pengaruh terhadap perilaku 

konsumtif. 

4. Temuan ini memberikan kontribusi terhadap bidang keilmuan perilaku 

konsumen sebagai edukasi, serta menawarkan wawasan baru mengenai konsep 

perilaku konsumtif. 

5. Tugas akhir ini menunjukkan pentingnya pemahaman pengelolaan keuangan 

yang komprehensif, dan menyarankan potensi penerapan pada generasi muda. 

 

 

 

HIGHLIGHTS 

AMALIA PUTRI KHALIDAH. The Influence of Religiosity, Financial Literacy, 

Peer Influence, and Self-Control on Generation Z’ Consumptive Behaviour. 

Supervised by LILIK NOOR YULIATI. 

1. This study addresses consumptive behaviour of Generation Z, aiming to analyze 

the influence of characteristics and the correlation between the research 

variables. 

2. The research employs a voluntary sampling method to analyze consumptive 

behaviour 

3. Results indicate that indicate an correlation on consumptive behaviour 

4. These findings contribute to the field of consumer behavior as a discipline and 

offer new insights into the concept of consumptive behavior. 

5. This final assignment demonstrates the importance of a comprehensive 

understanding of financial management and suggest its potential application 

among the younger generation 
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ABSTRAK 

Amalia Putri Khalidah. Pengaruh Religiositas, Financial Literacy, Peer Influence, 

dan Self-Control terhadap Perilaku Konsumtif pada Generasi Z. Dibimbing oleh 

LILIK NOOR YULIATI.  

 

Perkembangan teknologi telah membawa perubahan besar dalam pola 

konsumsi masyarakat. Kondisi tersebut dapat mendorong munculnya perilaku 

konsumtif, khususnya pada Generasi Z. Penelitian ini bertujuan menganalisis 

hubungan karakteristik responden dengan religiositas, financial literacy, peer 

influence, dan self-control, serta menganalisis pengaruh langsung dan tidak 

langsung antarvariabel pada Generasi Z. Penelitian ini menggunakan desain cross-

sectional study dengan metode survei terhadap responden berusia 18–26 tahun yang 

dipilih menggunakan teknik voluntary sampling. Data dianalisis menggunakan 

analisis deskriptif, uji korelasi, dan Structural Equation Modeling-Partial Least 

Squares (SEM-PLS). Hasil penelitian menunjukkan bahwa religiositas berpengaruh 

negatif signifikan terhadap perilaku konsumtif, financial literacy berpengaruh 

positif signifikan terhadap self-control, dan peer influence berpengaruh positif 

signifikan terhadap perilaku konsumtif. Temuan penelitian menunjukkan bahwa 

religiositas merupakan faktor internal, sedangkan peer influence merupakan faktor 

eksternal yang berperan dalam perilaku konsumtif. 

Kata kunci: financial literacy, generasi z, peer influence, perilaku konsumtif, self-

control 

 

ABSTRACT 

AMALIA PUTRI KHALIDAH. The Influence of Religiosity, Financial Literacy, 

Peer Influence, and Self-Control on Generation Z’ Consumptive Behaviour. 

Supervised by LILIK NOOR YULIATI. 

 

Technological advancements have brought about significant changes in 

people’s consumption patterns. These conditions may encourage the emergence of 

consumerist behavior, particularly among Generation Z. This study aims to analyze 

the relationship between respondents’ characteristics and religiosity, financial 

literacy, peer influence, and self-control, as well as to analyze the direct and 

indirect effects among these variables in Generation Z. This study employs a cross-

sectional design using a survey method targeting respondents aged 18–26 years, 

selected through voluntary sampling. Data were analyzed using descriptive 

analysis, correlation tests, and Structural Equation Modeling–Partial Least 

Squares (SEM-PLS). The results indicate that religiosity has a significant negative 

effect on consumerist behavior, financial literacy has a significant positive effect 

on self-control, and peer influence has a significant positive effect on consumerist 

behavior. The findings indicate that religiosity is an internal factor, while peer 

influence is an external factor that plays a role in consumer behavior. 

Keywords:  consumptive behaviour financial literacy, generation z, peer 

influence, self-control. 
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