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ABSTRAK 

YOLANDA SALSABILA. Pengaruh Sales Promotion terhadap Purchase 

Decision Produk Wardah pada Generasi Z di Jabodetabek. Dibimbing oleh 

MA’MUN SARMA.  

 

Persaingan industri kosmetik mendorong penerapan sales promotion untuk 

meningkatkan purchase decision. Wardah dipilih sebagai objek penelitian karena 

merupakan merek kosmetik lokal berlabel halal dengan pangsa pengguna terbesar 

di Indonesia. Penelitian ini bertujuan mengetahui karakteristik responden, 

menganalisis pengaruh sales promotion terhadap purchase decision serta unsur 

yang paling dominan pada produk Wardah di kalangan Generasi Z Jabodetabek, 

menggunakan pendekatan kuantitatif dengan 160 responden melalui kuesioner 

daring, dianalisis dengan statistik deskriptif dan PLS-SEM. Hasil menunjukkan 

sales promotion (rata-rata 3,92) dan purchase decision (rata-rata 4,23) memperoleh 

penilaian positif. Sales promotion berpengaruh positif dan signifikan terhadap 

purchase decision (koefisien jalur 0,751; T-statistics 19,606; P-values 0,000), 

menjelaskan 56,4% variasi purchase decision, sehingga H1 diterima. Discount 

menjadi unsur paling dominan, terutama pada ketepatan waktu pemberian potongan 

harga, menunjukkan pentingnya program discount yang mudah diakses secara 

daring untuk mendorong keputusan pembelian Generasi Z. 

 

Kata kunci: generasi Z, Jabodetabek, purchase decision, sales promotion, Wardah 

 

ABSTRACT 

YOLANDA SALSABILA. The Effect of Sales Promotion on Purchase 

Decision for Wardah Products among Generation Z in Jabodetabek. Supervised by 

MA’MUN SARMA.  

 

Competition in the cosmetics industry encourages companies to implement 

sales promotion to increase purchase decisions. Wardah was selected as the 

research object because it is a halal-certified local cosmetics brand with the largest 

user share in Indonesia. This study aims to identify respondent characteristics and 

analyze the influence of sales promotion on purchase decision, as well as determine 

the most dominant element in Wardah products among Generation Z in Jabodetabek. 

The study uses a quantitative approach with 160 respondents through an online 

questionnaire, analyzed using descriptive statistics and PLS-SEM. The results show 

that sales promotion (mean of 3.92) and purchase decision (mean of 4.23) received 

positive assessments. Sales promotion has a positive and significant effect on 

purchase decision (path coefficient of 0.751; T-statistics of 19.606; P-values of 

0.000), explaining 56.4% of the variance in purchase decision, thus H1 is accepted. 

Discount is the most dominant element, particularly in terms of the timeliness of 

price discounts, indicating the importance of easily accessible online discount 

programs in driving Generation Z's purchase decisions. 

 
Keywords: generation Z, Jabodetabek, purchase decision, sales promotion, Wardah  
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