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ABSTRAK

MUHAMMAD AGHIL AL GHIFFARI. Determinan Keputusan Pembelian
Generasi Z Muslim pada Restoran Berlabel “No Pork, No Lard”. Dibimbing oleh
MOHAMMAD IQBAL IRFANY dan QORIATUL HASANAH.

Maraknya restoran berlabel “No Pork, No Lard” tanpa sertifikasi halal
resmi di Jabodetabek memunculkan kesenjangan antara kesadaran halal dan
perilaku konsumsi Generasi Z Muslim. Penelitian ini menganalisis pengaruh halal
awareness dan trust terhadap attitude, serta pengaruh attitude, subjective norm, dan
perceived behavioral control terhadap keputusan pembelian menggunakan
modifikasi Theory of Planned Behavior. Survei kuantitatif dengan purposive
sampling dilakukan terhadap 151 Generasi Z Muslim di Jabodetabek dan dianalisis
menggunakan SEM-PLS. Hasil menunjukkan trust berpengaruh positif signifikan
dan paling dominan terhadap attitude, sedangkan halal awareness tidak
berpengaruh signifikan. Attitude, subjective norm, dan perceived behavioral control
berpengaruh positif signifikan terhadap keputusan pembelian dengan kemampuan
menjelaskan 61,9 persen variasi. Temuan menunjukkan bahwa attitude lebih
dipengaruhi trust dibandingkan halal awareness.

Kata kunci: kepercayaan konsumen, keputusan pembelian, restoran “no pork, no lard”,
sikap, teori perilaku terencana

ABSTRACT

MUHAMMAD AGHIL AL GHIFFARI. Determinants of Muslim Generation Z
Purchase Decision at Restaurants Labeled “No Pork, No Lard”. Supervised by
MOHAMMAD IQBAL IRFANY and QORIATUL HASANAH.

The prevalence of restaurants labeled “No Pork, No Lard” without official
halal certification in Jabodetabek highlighted a gap between halal awareness and
Muslim Generation Z consumption behavior. This study examined the effects of
halal awareness and trust on attitude, as well as the effects of attitude, subjective
norm, and perceived behavioral control on purchase decisions using a modified
Theory of Planned Behavior. A quantitative survey using purposive sampling was
conducted among 151 Muslim Generation Z respondents in Jabodetabek and
analyzed using SEM-PLS. The results showed that trust had a positive and
significant effect on attitude and was the most dominant factor, whereas halal
awareness had no significant effect. Attitude, subjective norm, and perceived
behavioral control positively and significantly affected purchase decisions,
explaining 61.9% of their variance. The findings indicated that attitude was more
strongly influenced by trust than halal awareness.

Keywords: attitude, consumer trust, “No Pork, No Lard” restaurant, purchase
decision, Theory of Planned Behavior
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