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ABSTRAK 

 

 NATHANAEL KEVIN MAHESWARA YUWONO. Daya Saing Ekspor 

Bambu Indonesia dan Produk Turunannya di Pasar Global Periode 2018-2024. 

Dibimbing oleh ELISA GANDA TOGU MANURUNG dan SIGIT BAKTYA 

PRABAWA 
 

 Bambu merupakan salah satu komoditas hasil hutan bukan kayu unggulan 

Indonesia, namun kekayaan sumber daya bambu belum sepenuhnya diikuti oleh 

daya saing ekspor yang kuat pada seluruh kelompok produknya. Penelitian ini 

bertujuan menganalisis keunggulan komparatif dan kompetitif, faktor penentu, 

serta strategi pengembangan daya saing ekspor bambu dan produk turunannya 

Indonesia di pasar internasional periode 2018-2024. Data yang digunakan 

merupakan data sekunder time series tahunan pada enam kode HS produk bambu 

yang bersumber dari Trade Map, dianalisis menggunakan Revealed Comparative 

Advantage (RCA), Indeks Spesialisasi Perdagangan (ISP), dan Constant Market 

Share (CMS). Hasil penelitian menunjukkan bahwa keunggulan komparatif dan 

kompetitif produk bambu Indonesia terkonsentrasi pada produk anyaman dan 

barang bentuk sederhana (HS 460192 dan HS 460211), sementara produk bernilai 

tambah tinggi seperti kursi dan furnitur (HS 940152 dan HS 940382) menunjukkan 

pelemahan daya saing dari waktu ke waktu. Hasil dekomposisi CMS menunjukkan 

bahwa penurunan nilai ekspor bambu Indonesia terutama disebabkan oleh efek 

daya saing yang bernilai negatif hampir di seluruh negara tujuan dan kelompok 

komoditas, bukan oleh melemahnya permintaan pasar dunia. Faktor penentu daya 

saing mencakup ketersediaan sumber daya alam, kelembagaan dan sertifikasi, 

kemampuan inovasi nilai tambah, serta daya saing pada tingkat makro. Strategi 

pengembangan yang disarankan meliputi penguatan hilirisasi dan diversifikasi 

produk, penguatan kelembagaan dan akses pembiayaan, serta peningkatan daya 

saing pada tingkat makro. 

 

Kata kunci: bambu, daya saing ekspor, RCA, ISP, CMS 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

ABSTRACT 
 

 NATHANAEL KEVIN MAHESWARA YUWONO. Competitiveness of 

Indonesian Bamboo and their Derivatives in the International Market for the 2018-

2024 Period. Supervised by ELISA GANDA TOGU MANURUNG dan SIGIT 

BAKTYA PRABAWA 

 

 Bamboo is one of Indonesia's leading non-timber forest product 

commodities, yet its abundant resource base has not been fully matched by strong 

export competitiveness across all product groups. This study aims to analyze the 

comparative and competitive advantage, the determining factors, and the 

development strategy for the export competitiveness of Indonesian bamboo and its 

derivative products in the international market during the 2018-2024 period. The 

data used are annual secondary time series data for six bamboo product HS codes 

sourced from Trade Map, analyzed using Revealed Comparative Advantage (RCA), 

the Trade Specialization Index (ISP), and Constant Market Share (CMS) analysis. 

The results show that Indonesia's comparative and competitive advantage in bambu 

products is concentrated in woven and simple-shaped products (HS 460192 and HS 

460211), while higher value-added products such as seats and furniture (HS 940152 

and HS 940382) show weakening competitiveness over time. The CMS 

decomposition results indicate that the decline in Indonesia's bamboo export value 

is mainly caused by a negative competitiveness effect that is consistent across 

almost all destination countries and commodity groups, rather than by weakening 

world market demand. The determining factors of competitiveness include the 

availability of natural resources, institutional and certification support, value-added 

innovation capacity, and macro-level competitiveness. The recommended 

development strategies include strengthening downstream processing and product 

diversification, and improving macro-level competitiveness through better 

infrastructure and technology. 

 

Keywords: bamboo, export competitiveness, Revealed Comparative Advantage, 

Trade Specialization Index, Constant Market Share 
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