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ABSTRAK

MAISYA SYAFA KAMILA. Pengaruh Brand Equity Terhadap Keputusan
Pembelian Roti Tawar Kemasan Merek Sari Roti di DKI Jakarta. Dibimbing oleh
NIA ROSTANA.

Sari Roti merupakan merek roti tawar kemasan dengan posisi market
leader di Indonesia, namun mengalami penurunan 7op Brand Index pada 2022-
2024 disertai penurunan pendapatan berturut-turut hingga 2025. Penelitian ini
bertujuan mengidentifikasi karakteristik konsumen dan menganalisis pengaruh
brand equity terhadap keputusan pembelian roti tawar Sari Roti di wilayah DKI
Jakarta. Data dikumpulkan melalui survei terhadap 106 responden dengan
teknik purposive sampling dan dianalisis menggunakan statistik deskriptif
serta structural equation modeling-partial least squares (SEM-PLS) dengan
pendekatan second order latent variable. Konsumen didominasi oleh perempuan
Generasi Z berstatus pelajar atau mahasiswa. Dimensi brand awareness berada
pada kategori sangat baik, sementara brand association, brand loyalty, dan
perceived quality berada pada kategori baik. SEM-PLS menunjukkan brand equity
berpengaruh positif dan signifikan terhadap keputusan pembelian dengan koefisien
jalur 0,780 dan R? sebesar 0,608. Perusahaan disarankan memperkuat loyalitas
merek melalui program digital yang relevan bagi Generasi Z.

Kata kunci: brand equity, keputusan pembelian, roti tawar, Sari Roti, SEM-PLS
ABSTRACT

MAISYA SYAFA KAMILA. The Effect of Brand Equity on Purchase Decision of
Packaged White Bread under the Sari Roti Brand in DKI Jakarta. Supervised by
NIA ROSIANA.

Sari Roti is the market-leading packaged white bread brand in Indonesia.
However, it experienced a declining Top Brand Index from 2022 to 2024 alongside
consecutive revenue decreases through 2025. This study aimed to identify consumer
characteristics and analyze the effect of brand equity on purchase decisions for Sari
Roti white bread in DKI Jakarta. Primary data were collected from 106
respondents using purposive sampling and analyzed through descriptive statistics
and Structural Equation Modeling-Partial Least Squares (SEM-PLS) with a
second-order latent variable approach. Consumers were predominantly female
Generation Z students. Brand awareness was rated as very good, while brand
association, brand loyalty, and perceived quality were rated as good. SEM-PLS
results showed that brand equity has a positive and significant effect on purchase
decisions, with a path coefficient of 0.780 and an R? of 0.608. The company is
recommended to strengthen brand loyalty through digital programs targeting
Generation Z consumers.

Keywords: brand equity, purchase decision, Sari Roti, SEM-PLS, white bread
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