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ABSTRAK 

 
ARWEN LIMMAN HENDRI. Perancangan Konsep Produk Minuman Jahe 

Merah Gula Jawa Cair PT Serambi Botani Indonesia Untuk Pasar Korea Selatan. 

Dibimbing oleh ELISA ANGGRAENI.  

 

Meningkatnya permintaan terhadap minuman fungsional berbahan alami di 

Korea Selatan membuka peluang pengembangan produk berbasis jahe merah sebagai 

diversifikasi produk ekspor PT Serambi Botani Indonesia. Penelitian ini bertujuan 

untuk menganalisis karakteristik pasar produk minuman fungsional berbasis jahe 

merah di Korea Selatan, menganalisis segmentasi, targeting, dan positioning (STP) 

produk minuman jahe merah gula jawa cair, serta merancang konsep produk dan 

kemasan yang sesuai untuk pasar Korea Selatan. Penelitian dilakukan menggunakan 

pendekatan market-driven product development melalui analisis data sekunder yang 

meliputi studi literatur, analisis tren pasar, analisis kompetitor, segmentasi pasar 

menggunakan metode K-Means Clustering, serta penyusunan strategi STP. Hasil 

analisis pasar digunakan sebagai dasar dalam perancangan konsep produk dan kemasan 

minuman jahe merah gula jawa cair. Hasil penelitian menunjukkan bahwa Korea 

Selatan memiliki potensi pasar yang tinggi untuk minuman herbal fungsional dengan 

karakteristik praktis, berbahan alami, dan berorientasi pada kesehatan. Produk yang 

dirancang adalah Golden shot, yaitu minuman herbal fungsional berbentuk cair 

(functional shot) yang dikemas dalam botol kaca dengan formulasi berbahan jahe 

merah, jahe emprit, kunyit, gula jawa, lemon, lada, dan xanthan gum. Produk 

diposisikan sebagai Daily Herbal Wellness Shot bagi konsumen berusia di atas 20 

tahun. Konsep kemasan menggunakan botol kaca sebagai kemasan primer dan sliding 

box berkapasitas 6 botol sebagai kemasan sekunder yang mendukung perlindungan 

produk, kemudahan distribusi, dan citra premium. Hasil penelitian ini diharapkan dapat 

menjadi acuan dalam pengembangan produk herbal fungsional yang berorientasi pada 

pasar ekspor Korea Selatan. 

 

Kata kunci: K-Means Clustering, Korea Selatan, minuman fungsional, pengembangan 

produk, minuman jahe merah gula jawa cair 
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ABSTRACT 

 
ARWEN LIMMAN HENDRI. Conceptual Product Design of a Liquid Red 

Ginger and Coconut Palm Sugar Beverage at PT Serambi Botani Indonesia for the 

South Korean Market. Supervise by ELISA ANGGRAENI. 

 

The increasing demand for natural functional beverages in South Korea creates 

an opportunity for the development of red ginger-based products as an export 

diversification strategy for PT Serambi Botani Indonesia. This study aimed to analyze 

the market characteristics of red ginger-based functional beverages in South Korea, 

analyze the segmentation, targeting, and positioning (STP) of a liquid red ginger and 

coconut palm sugar beverage product, and design a product and packaging concept 

suitable for the South Korean market. The study was conducted using a market-driven 

product development approach through secondary data analysis, including literature 

review, market trend analysis, competitor analysis, market segmentation using the K-

Means Clustering method, and STP strategy formulation. The market analysis results 

were used as the basis for designing the product and packaging concept of the liquid 

red ginger and coconut palm sugar beverage. The results showed that South Korea has 

strong market potential for functional herbal beverages characterized by convenience, 

natural ingredients, and health-oriented attributes. The proposed product, Golden shot, 

is a liquid functional herbal beverage (functional shot) packaged in a glass bottle and 

formulated with red ginger, small white ginger, turmeric, coconut palm sugar, lemon, 

black pepper, and xanthan gum. The product is positioned as a Daily Herbal Wellness 

Shot for consumers aged over 20 years. The packaging concept consists of a glass bottle 

as the primary packaging and a sliding box with a capacity of six bottles as the 

secondary packaging, supporting product protection, distribution convenience, and a 

premium brand image. This study is expected to serve as a reference for the 

development of functional herbal beverages targeting the South Korean export market. 

 

Keywords: functional beverage, K-Means Clustering, product development, liquid red 

ginger and coconut palm sugar beverage, South Korea 
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