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ABSTRAK

MUHAMMAD DIVAL. Analisis Behavioral Intention dan Use Behavior
pada Pengguna Aplikasi blu by BCA Digital. Dibimbing oleh KHAIRIYAH
KAMILAH.

Transformasi perbankan digital mendorong persaingan ketat antar
penyedia digital banking, sementara pertumbuhan pengguna blu by BCA Digital
masih menghadapi tantangan. Penelitian ini menganalisis faktor yang
memengaruhi behavioral intention dan use behavior pengguna blu by BCA Digital.
Data diperoleh dari 240 pengguna melalui convenience dan purposive sampling,
kemudian dianalisis menggunakan PLS-SEM berbasis UTAUT?2. Hasil penelitian
menunjukkan bahwa behavioral intention dipengaruhi oleh hedonic
motivation, price value, facilitating condition, dan performance expectancy,
sedangkan use behavior dipengaruhi oleh habit dan behavioral intention. Implikasi
manajerial meliputi pemanfaatan kepercayaan terhadap BCA Group melalui
kampanye taktis, pengembangan fitur gamifikasi b/luMission, pemberian insentif
finansial berbasis saldo mengendap pada bluSaving dan bluDeposit, aktivasi promo
bersama  mitra  [ifestyle, optimalisasi pengalaman transaksi QRIS
yang seamless guna memperkuat habit, serta perluasan ekosistem Banking-as-a-
Service dan  pemanfaatan  fitur bluGether, split ~ bill,  dan bluUnion untuk
meningkatkan akuisisi, retensi, dan pertumbuhan pengguna.

Kata kunci: behavioral intention, blu by BCA Digital, digital banking, use behavior,
UTAUT?2

ABSTRACT

MUHAMMAD DIVAL. Analysis of Behavioral Intention and Use Behavior
on the blu by BCA Digital Application User. Supervised by KHAIRIYAH
KAMILAH.

Digital banking transformation has intensified competition among digital
banking providers, while user growth at blu by BCA Digital continues to face
challenges. This study analyzes the factors influencing users’ behavioral
intention and use behavior toward blu by BCA Digital. Data were collected from
240 users through convenience and purposive samplingtechniques and analyzed
using PLS-SEM based on the UTAUT2 model. The results indicate that behavioral
intention is influenced by hedonic motivation, price value, facilitating condition,
and performance expectancy, while use behavior is driven by habit and behavioral
intention. Managerial implications include leveraging public trust in the BCA
Group through tactical marketing campaigns, developing
the bluMission gamification feature, providing financial incentives linked to
balances maintained in bluSaving and bluDeposit, activating joint promotions
with lifestyle partners, optimizing seamless QRIS transaction experiences to
strengthen habit, and expanding the Banking-as-a-Service ecosystem through
features such as bluGether, split bill, and bluUnion to enhance user acquisition,
retention, and growth.

Keywords : behavioral intention, blu by BCA Digital, digital banking, use behavior,
UTAUT2
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