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ABSTRAK

AMANDA FATHYA PUTRI. Pengaruh Literasi Keuangan, Media Sosial,
Perbandingan Sosial, dan FoOMO terhadap Keputusan Pembelian Tiket Konser K-
Pop pada Generasi Z Dibimbing oleh LILIK NOOR YULIATI.

Minat Generasi Z terhadap konser K-Pop di Indonesia dipengaruhi oleh faktor
keuangan, sosial, dan psikologis. Penelitian ini bertujuan menganalisis pengaruh
literasi keuangan, paparan media sosial, perbandingan sosial, dan fear of missing
out (FoOMO) terhadap keputusan pembelian tiket konser K-Pop. Penelitian
menggunakan pendekatan kuantitatif dengan desain cross-sectional study terhadap
304 responden berusia 14-29 tahun yang pernah membeli tiket konser K-Pop dalam
dua tahun terakhir. Data dikumpulkan melalui kuesioner daring dengan voluntary
sampling dan dianalisis menggunakan uji deskriptif, korelasi, dan structural
equation modeling (SEM). Hasil menunjukkan bahwa usia berhubungan negatif
dengan dimensi pengetahuan literasi keuangan, sedangkan pendapatan, jenis
kelamin, pendidikan, pekerjaan, dan domisili hanya menunjukkan hubungan atau
asosiasi yang sangat lemah hingga lemah dengan variabel penelitian. Literasi
keuangan, paparan media sosial, dan FoOMO berpengaruh signifikan, sedangkan
perbandingan sosial tidak berpengaruh signifikan terhadap keputusan pembelian.

Kata kunci: fear of missing out, Generasi Z, literasi keuangan, paparan media sosial,
perbandingan sosial, tiket konser K-Pop

ABSTRACT

AMANDA FATHYA PUTRI. The Impact of Financial Literacy, Social
Media, Social Comparison, and Fear of Missing Out (FoMO) on Decision of
Purchase of K-Pop Concert Ticket in Generation Z. Supervised by LILIK NOOR
YULIATL

Generation Z’s interest in K-Pop concerts in Indonesia is influenced by
financial, social, and psychological factors. This study aims to analyze the effects
of financial literacy, social media use, social comparison, and fear of missing out
(FoMO) on K-Pop concert ticket purchasing decisions. This study employed a
quantitative approach with a cross-sectional study design involving 304
respondents aged 14—29 who had purchased K-Pop concert tickets within the past
two years. Data were collected through an online questionnaire using voluntary
sampling and analyzed using descriptive analysis, correlation tests, and structural
equation modeling (SEM). The results showed that age was negatively associated
with the financial literacy knowledge dimension, whereas income, gender,
education, occupation, and domicile demonstrated only very weak to weak
relationships or associations with the study variables. Financial literacy, social
media exposure, and fear of missing out (FoMO) have significant effects, whereas
social comparison has no significant effect on purchasing decisions.

Keyword: fear of missing out, financial literacy, generation z, K-pop concert,
purchase decision, social comparison, social media exposure
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