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ABSTRAK

SEKAR AYU SETIYANINGRUM. Analisis Penerapan Marketing Brief
dalam Perencanaan Kampanye Digital pada Brand Hody di Bogor. Dibimbing oleh
MIMIN AMINAH

Kompleksitas tim dalam pelaksanaan kampanye digital menuntut instrumen
perencanaan yang menyelaraskan seluruh pihak terkait, namun kajian marketing
brief sebagai alat koordinasi internal pada brand fashion lokal masih terbatas.
Penelitian ini menganalisis penyusunan dan penerapan marketing brief, perannya
sebagai alat koordinasi internal, serta kesesuaian implementasi kampanye digital
pada brand Hody. Penelitian menggunakan pendekatan kualitatif deskriptif dengan
metode studi kasus, melalui wawancara mendalam kepada enam informan internal
secara purposive, observasi, dan dokumentasi. Data tersebut dianalisis dengan
model interaktif Miles, Huberman, dan Saldafia dengan bantuan perangkat lunak
NVivo. Hasil penelitian menunjukkan marketing brief disusun Chief Marketing
Officer sebagai dasar creative brief, menyelaraskan pemahaman tim marketing dan
kreatif, dengan 13 dari 14 elemen diimplementasikan sesuai arahan. KPI belum
terintegrasi eksplisit dalam brief sehingga direkomendasikan sebagai komponen
yang perlu ditambahkan untuk mendukung evaluasi keberhasilan campaign.

Kata kunci: kampanye digital, koordinasi internal, marketing brief, pemasaran
digital, studi kasus

ABSTRACT

SEKAR AYU SETIYANINGRUM. Analysis of the Application of
Marketing Briefs in Digital Campaign Planning for the Hody Brand in Bogor.
Supervised by MIMIN AMINAH

The complexity of team collaboration in executing digital campaigns
requires a planning tool that aligns all stakeholders; however, the use of marketing
briefs as a tool for internal coordination among local fashion brands remains limited.
This study analyzed the development and implementation of the marketing brief,
its role as an internal coordination tool, and the alignment of digital campaign
implementation at brand Hody. The research employed a descriptive qualitative
approach using a case study method, through in-depth interviews with six internal
purposively selected informants, observation, and documentation. These data were
analyzed using the interactive model of Miles, Huberman, and Saldafia with the
assistance of NVivo software. The results showed that the marketing brief was
developed by the Chief Marketing Officer as the foundation for the creative brief,
aligning the understanding between the marketing and creative teams, as 13 out of
14 elements were implemented according to the brief's direction. KPIs were not yet
explicitly integrated into the brief, and it was recommended that this component be
added to support the evaluation of campaign success.

Keywords: case study, digital campaign, digital marketing, internal coordination,
marketing brief
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