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ABSTRAK

NABIL JULIANA PUTRI YUNDRALESI. Pengaruh Persepsi Isu Korupsi
terhadap Pembelian Ulang BBM Pertamina melalui Kepercayaan Konsumen dan
Citra Merek. Dibimbing oleh ASEP TARYANA.

Kasus dugaan korupsi tata kelola minyak mentah dan produk kilang PT
Pertamina (Persero) periode 2018–2023 berpotensi memengaruhi pembelian ulang
BBM Pertamina. Penelitian ini menganalisis pengaruh persepsi isu korupsi
terhadap pembelian ulang melalui kepercayaan konsumen dan citra merek.
Penelitian ini melibatkan 221 responden yang merupakan konsumen BBM
Pertamina di Jabodetabek. Metode yang digunakan adalah analisis kuantitatif
dengan pendekatan deskriptif menggunakan SEM-PLS. Hasil penelitian
menunjukkan bahwa persepsi isu korupsi berpengaruh negatif terhadap
kepercayaan konsumen dan pembelian ulang, sedangkan kepercayaan konsumen
dan citra merek berpengaruh positif terhadap pembelian ulang. Kepercayaan
konsumen memediasi pengaruh persepsi isu korupsi terhadap pembelian ulang,
sedangkan citra merek tidak terbukti memediasi pengaruh persepsi isu korupsi
terhadap pembelian ulang. Hasil penelitian menegaskan pentingnya penguatan
kepercayaan konsumen dan pengelolaan reputasi perusahaan.

Kata kunci: BBMPertamina, citra merek, kepercayaan konsumen, pembelian ulang,
persepsi isu korupsi.

ABSTRACT

NABIL JULIANA PUTRI YUNDRALESI. The Effect of Perceived
Corruption Issues on Repurchase of Pertamina Fuel through Consumer Trust and
Brand Image. Supervised by ASEP TARYANA.

The alleged corruption case involving the management of crude oil and
refinery products at PT Pertamina (Persero) during the 2018–2023 period may
affect consumers’ repurchase of Pertamina fuel. This study analyzes the effect of 
perceived corruption issues on repurchase through consumer trust and brand image.
The study involved 221 respondents who were Pertamina fuel consumers in the
Greater Jakarta area (Jabodetabek). A quantitative method with a descriptive
approach was employed using Partial Least Squares Structural Equation Modeling
(PLS-SEM). The results show that perceived corruption issues have a negative
effect on consumer trust and repurchase, while consumer trust and brand image
have a positive effect on repurchase. Consumer trust mediates the effect of
perceived corruption issues on repurchase, whereas brand image is not proven to
mediate the effect of perceived corruption issues on repurchase. The findings
emphasize the importance of strengthening consumer trust and managing corporate
reputation.

Keywords: Pertamina fuel, brand image, consumer trust, corruption issue
perception, repurchase.
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