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ABSTRAK

LIZZILMI SYARIFATUZ ZAIMAH. Perbandingan Hasil Survei Offline
dan Online pada Pemodelan Persepsi dan Elastisitas Harga Produk Kopi Siap
Saji (Studi Kasus: Kopi Kenangan Dramaga Bogor). Dibimbing oleh BUDI
SUHARJO dan NGAKAN KOMANG KUTHA ARDANA.

Penelitian ini bertujuan menganalisis konsistensi respons konsumen pada survei
offline dan online terhadap harga produk Kopi Kenangan Mantan. Penelitian
menggunakan pendekatan kuantitatif deskriptif dengan metode Price Sensitivity
Meter (PSM) dan Gabor-Granger (GG). Data dikumpulkan melalui survei
offline kepada konsumen di gerai, kemudian diikuti survei online kepada
responden yang sama sekitar 5-7 hari setelahnya. Hasil menunjukkan bahwa
tingkat konsistensi jawaban bervariasi berdasarkan jenis pertanyaan. Pertanyaan
berbasis perilaku lebih konsisten dibandingkan pertanyaan PSM, dengan harga
optimal yang direkomendasikan sebesar Rp21.000.

Kata kunci: survei offline, survei online, konsistensi respons, price sensitivity
meter, Gabor—Granger.

ABSTRACT

LIZZILMI SYARIFATUZ ZAIMAH. A Comparison of Offline and
Online Survey Results in Modeling Perceptions and Price Elasticity of Ready-
to-Drink Coffee Products (Case Study: Kopi Kenangan Dramaga, Bogor).
Advised by BUDI SUHARJO and NGAKAN KOMANG KUTHA ARDANA.

This study aimed to analyze the consistency of consumer responses between
offline and online surveys on the pricing of Kopi Kenangan Mantan. A
descriptive quantitative approach was employed using the Price Sensitivity
Meter (PSM) and Gabor—Granger (GG) methods. Data were collected through
an offline survey of in-store consumers, followed by an online survey of the
same respondents 5—7 days later. The results showed that response consistency
varied by question type. Behavior-based questions were more consistent than
PSM questions, and the analysis recommended an optimal price of IDR 21,000.

Keywords: offline survey, online survey, response consistency, price sensitivity
meter, gabor—granger
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