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ABSTRAK 

MUHAMMAD RIFQI ROMADHON. Analisis Determinan Keputusan Generasi Z 

di Jabodetabek dalam Membayar ZISWAF melalui Platform Digital. Dibimbing 

oleh IRFAN SYAUQI BEIK. 

 

Perkembangan teknologi digital mendorong masyarakat untuk membayar 

zakat, infak, sedekah, dan wakaf (ZISWAF) melalui berbagai platform digital. 

Penelitian ini bertujuan menganalisis karakteristik Generasi Z Muslim di 

Jabodetabek dalam membayar ZISWAF melalui platform digital serta faktor-faktor 

yang memengaruhi keputusan pemilihan platform tersebut berdasarkan model 

Unified Theory of Acceptance and Use of Technology 2 (UTAUT 2). Penelitian 

menggunakan data primer dari 180 responden dengan metode analisis deskriptif 

dan regresi logistik multinomial menggunakan software SPSS 26. Hasil penelitian 

menunjukkan bahwa performance expectancy, social influence, facilitating 

conditions, hedonic motivation, dan habit berpengaruh signifikan terhadap 

keputusan Generasi Z dalam memilih platform pembayaran ZISWAF digital. 

Sementara itu, effort expectancy dan price value tidak berpengaruh signifikan. 

Penelitian ini berimplikasi pada pengembangan strategi platform ZISWAF digital 

yang lebih sesuai dengan karakteristik Generasi Z. 

 

Kata kunci:  generasi Z, platform digital, regresi logistik multinomial, UTAUT 2, 

ZISWAF 

 

ABSTRACT 

MUHAMMAD RIFQI ROMADHON. Analysis of the Determinants of Generation 

Z Decisions in Jabodetabek to Pay ZISWAF Through Digital Platforms. Supervised 

by IRFAN SYAUQI BEIK.  

 

The development of digital technology encouraged people to pay zakat, infaq, 

shadaqah, and waqf (ZISWAF) through various digital platforms. This study aimed 

to analyze the characteristics of Muslim Generation Z in Greater Jakarta in paying 

ZISWAF through digital platforms and the factors influencing their platform 

selection decisions based on the Unified Theory of Acceptance and Use of 

Technology 2 (UTAUT 2) model. This study used primary data from 180 

respondents and employed descriptive analysis and multinomial logistic regression 

using SPSS 26. The results showed that performance expectancy, social influence, 

facilitating conditions, hedonic motivation, and habit significantly influenced 

Generation Z’s decisions in choosing digital ZISWAF payment platforms. 

Meanwhile, effort expectancy and price value did not significantly affect the 

decision. This study implied the importance of developing digital ZISWAF 

platform strategies that aligned with the characteristics of Generation Z. 
 

Keywords:  digital platform, Generation Z, multinomial logistic regression, UTAUT 

2, ZISWAF 
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