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ABSTRAK 
MSY KHAIRUNNISA SAFITRI. Persepsi Inflasi, Sensitivitas Harga, dan 

Preferensi Pembelian Kosmetik Lokal: Studi pada Perempuan Generasi Z di Kota 

Bogor. Dibimbing oleh TANTI NOVIANTI.  

Industri kosmetik Indonesia terus berkembang pesat di tengah dinamika 

ekonomi makro yang ditandai oleh peningkatan inflasi. Penelitian ini bertujuan 

untuk menganalisis pengaruh persepsi inflasi terhadap preferensi pembelian 

kosmetik lokal, menganalisis pengaruh sensitivitas harga terhadap preferensi 

pembelian, serta menganalisis peran sensitivitas harga sebagai variabel mediasi 

dalam hubungan antara persepsi inflasi dan preferensi pembelian tersebut. Data 

dikumpulkan melalui kuesioner daring terhadap 162 perempuan Generasi Z di Kota 

Bogor dan dianalisis menggunakan metode SEM-PLS. Hasil penelitian 

menunjukkan bahwa persepsi inflasi berpengaruh positif dan signifikan terhadap 

preferensi pembelian kosmetik lokal. Selain itu, sensitivitas harga juga terbukti 

memiliki pengaruh positif dan signifikan terhadap preferensi pembelian. Lebih 

lanjut, hasil uji mediasi mengonfirmasi bahwa sensitivitas harga secara signifikan 

memediasi pengaruh persepsi inflasi terhadap preferensi pembelian kosmetik lokal. 

Temuan ini mengindikasikan bahwa tekanan inflasi mendorong konsumen menjadi 

lebih rasional dan kritis, sehingga beralih ke kosmetik lokal yang menawarkan nilai 

lebih (value for money) tanpa mengabaikan kualitas estetika. Secara keseluruhan, 

faktor ekonomi makro secara subjektif mampu mengubah preferensi konsumsi 

Generasi Z ke arah produk dalam negeri. 

Kata kunci: dinamika makroekonomi, industri kecantikan, nilai produk, perilaku 

konsumen, SEM-PLS. 

ABSTRACT 
MSY KHAIRUNNISA SAFITRI. Inflation Perception, Price Sensitivity, and 

Local Cosmetic Purchase Preferences: A Study of Generation Z Women in Bogor 

City. Supervised by TANTI NOVIANTI.  

Indonesian cosmetic industry continues to grow rapidly amidst 

macroeconomic dynamics characterized by rising inflation. This study aims to 

analyze the effect of inflation perception on the purchase preference for local 

cosmetics, analyze the effect of price sensitivity on purchase preference, and 

analyze the role of price sensitivity as a mediating variable in the relationship 

between inflation perception and purchase preference. Data were collected through 

online questionnaires from 162 Generation Z women in Bogor City and analyzed 

using the SEM-PLS method. The results showed that inflation perception had a 

positive and significant effect on the purchase preference for local cosmetics. In 

addition, price sensitivity was also proven to have a positive and significant effect 

on purchase preference. Furthermore, the mediation test results confirmed that price 

sensitivity significantly mediated the effect of inflation perception on the purchase 

preference for local cosmetics. These findings indicate that inflationary pressure 

encourages consumers to become more rational and critical, thus shifting to local 

cosmetics that offer better value for money without neglecting aesthetic quality. 

Overall, subjective macroeconomic factors are capable of shifting Generation Z 

consumption preferences toward domestic products.  

Keywords: beauty industry, consumer behavior, macroeconomic dynamics, product 

value, SEM-PLS. 
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